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Dear Members,
The last few months have seen major 
changes in the ownership of the retail 
book trade. Exclusive Books and Van 
Schaik are both in the hands of new 
owners. Happily they are groups with 
knowledge of our industry and we 
hope that the new ideas they will bring 
to the companies will increase their 
sales and achieve their goals. General 
book retailers have as a group not been 
increasing sales in recent times, so it was 
pleasing to see that there were increases 
in sales for some weeks in December.

The Receiver of Revenue recently 
made a further announcement regarding 
the implementation of VAT on digital 
media. The foreign suppliers, such as 
Amazon, are to be used for the collection 
of the tax, which will be much more 
effective than trying to collect from the 
individual importers. It will also give 
South African digital retailers a chance to 
compete fairly. 

The distribution of school books was 
very much in the news last year. While 
there was still interest this year, criticism 
has been muted, and we hope that this 
means that most of the children have 
received their books. The new CAPS 
books given to the grade 7, 8, 9 and 12 
students gave retailers a boost. Next year 
much less money is likely to be spent 
as only replacements will be needed for 
books purchased 3 years ago, and there 
will be top-ups to replace lost books. 
Looking ahead booksellers are hoping that 
the Grade R students will be given support 
material soon, and that the language 
books which have remained unchanged 
for some years now, will be changed. 

The tender for the appointment of a 
supplier to KZN Education Department 
was recently advertised and we look 
forward to seeing which company will 
win it. We must note the growth of 
private schools charging lower fees than 
the traditional elite schools around the 
country. Well-appointed Curro schools 
are enjoying the support of parents in 
their areas, and show that people are 
willing to pay for a quality education. The 
children are given tablets which provide 
access to all the learning material they 
need. The digital books are purchased 
directly from the publishers. This gives 
booksellers pause for thought.

University booksellers have been 
adversely affected by holdups in the 
awarding of bursary funds to the 
NSFAS students this year. Reports in 
the newspapers suggest that there was 
considerable fraud in the past, with 
applicants completing their forms 
dishonestly to access the loans. If this was 
so, we must support the administrators 
when they verify the details supplied. 
But it is also important that the bursaries 
should be paid out at the beginning of 
the year. Unisa students can register in 
December and are expected to hand 
in their first assignments at the end of 
February. If their book funds are not 
released by mid-February, which is the 
case for most students this year, their 
studies are affected. NSFAS has also 
switched its method of distributing the 
funds: in the past funds were given to 
the universities to administer. They are 
now moving by degrees to a system 
where NSFAS approves the bursary 
and the funds are handed out through 
sBux – a firm that distributes funds to 
approved suppliers in much the same 
way as a credit card company does. The 
student receives vouchers to be spent on 
particular needs. Food, accommodation 
and book allocations are put into 
different “pockets” to ensure they are 
spent on those needs. Booksellers are 
looking forward to assisting the students 
as the funds become available. 

We are just moving out of the “strike 
season” in tertiary education. The 
University of KZN has agreed to give extra 
bursaries, and the Durban University of 
Technology has apparently agreed to give 
all students tablets. These are unlikely to 
take the place of books at this stage, but 
will provide an excellent communication 
medium on the campus as well as access 
to study material as the campuses are all 
covered by wireless networks.

Bookshops specializing in Library 
supply remain active in the Western Cape 
and KZN, where the eThekwini Public 
Library recently advertised a renewal of 
its tender for book supply. Purchases are 
expected to continue at similar levels as 
in the past. The KZN Provincial Library 
is also going through many boxes of 
books after their first submission in 
several months. National Library Week 
takes place in mid-March. We would like 

to wish librabries well with the event, 
and we encourage our members to get 
involved in this important promotion of 
books and reading. 

Neilsen Bookdata provides a valuable 
service to our industry in collecting 
trade statistics. The general book retailers 
have always given broad support, and 
it is pleasing to see that the panel of 
contributors is being extended to include 
several more firms. It will now include all 
the Bargain Books shops. 

The South African Book Fair is 
also due to take place soon. For those 
booksellers who have never attended, 
this is an experience not to miss. There 
is a wide variety of talks, book launches 
and debates, so plan your visit carefully. 
The Fair is moving to a non-profit model, 
which will unlock more support from 
the state, and could result in a more 
exciting and stimulating event. It is truly 
international, attracting visitors from 
around Africa, and around the world and 
puts South Africa at the centre of world 
publishing for a week a year. Pencil in the 
dates 13th to 15th June. At R50 a day the 
Fair is now affordable to all!

And while you have your pencil in 
your hand, please note also that your 
SA Booksellers Annual General Meetings 
are to be held in Durban from 25th to 
27th August. A provisional booking has 
been made at the new Coastlands Hotel 
and Conference Centre near Gateway 
in Umhlanga Rocks. Your executive is 
finalizing an interesting program for you, 
so we hope you will attend.

Sydwell Molosi, 
President, SA Booksellers Association

From the President’s Desk
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March 
S M T W T F S

1
2 3 4 5 6 7 8
9 10 11 12 13 14 15
16 17 18 19 20 21 22
23 24 25 26 27 28 29
30 31

13 –15:	 ANFASA Annual General 
Meeting and 1st Annual 
Conference, Boksburg 
www.anfasa.org.za

6–16: 	 US Woordfees, Stellenbosch 
www.woordfees.co.za

21: 	 Human Rights Day
15–22: 	 South African Library Week: 

“Celebrating libraries in 
20 years of Democracy” 
www.liasa.org.za

17 –22: 	 17th Time of the Writer  
www.cca.ukzn.ac.za/index.php/
tow-home

18 –23: 	Knysna Literary Festival 
www.knysnaliteraryfestival.co.za

24 –27:	 Bologna Children’s Book Fair 
www.bolognachildrensbookfair.
com

April
S M T W T F S

1 2 3 4 5

6 7 8 9 10 11 12

13 14 15 16 17 18 19

20 21 22 23 24 25 26

27 28 29 30

8 –10: 	 London Book Fair 
www.londonbookfair.co.uk

18:  	 Good Friday
21: 	 Family Day
23:	 World Book Day: “Be smart, 

Read books” 
www.nlsa.ac.za

27: 	 Freedom Day

May
S M T W T F S

1 2 3

4 5 6 7 8 9 10

11 12 13 14 15 16 17

18 19 20 21 22 23 24

25 26 27 28 29 30 31

1: 	 Worker’s Day
16 – 18: 	Franschhoek Literary Festival 

www.flf.co.za

22 – 24: 	JM Coetzee back to back with 
Fugard Festival, Booktown 
Richmond 
booktownrichmond@mweb.co.za

29 – 31: 	Book Expo America, New York 
www.bookexpoamerica.com

28 – 30: 	e-Learning Africa 2014 
Conference “Opening Frontiers 
to the Future”, Kampala, Uganda  
www.elearning-africa.com

29 May – 1 June:  
Book Expo America, New York  
www.bookexpoamerica.com

June
S M T W T F S
1 2 3 4 5 6 7

8 9 10 11 12 13 14

15 16 17 18 19 20 21

22 23 24 25 26 27 28

29 30

13 – 15: 	 The South African Book Fair, 
Cape Town, www.thebereed.
co.za/capetownbookfair/

16: 	 Youth Day

July
S M T W T F S

1 2 3 4 5

6 7 8 9 10 11 12

13 14 15 16 17 18 19

20 21 22 23 24 25 26

27 28 29 30 31

9 – 11: 	 African Education Week, 
Johannesburg 
www.educationweek.co.za

3 – 13: 	 Wordfest, Grahamstown 
www.ru.ac.za/wordfest

11 – 13: 	 Breyten Breytenbach Boekefees, 
Montagu, Davidd@ukzn.ac.za

15 – 16:	 1st Biennial SLYSIG (School 
Libraries Interest Group) 
Conference: “Move into 
the future @ your library”, 
KwaZulu-Natal  
www.liasa.org.za

August
S M T W T F S

1 2

3 4 5 6 7 8 9

10 11 12 13 14 15 16

17 18 19 20 21 22 23

24 25 26 27 28 29 30

31

9: 	 Women’s Day
9 – 25: 	 Edinburgh International 

Book Festival 
www.edbookfest.co.uk

22 – 24: 	Midlands Literary Festival, 
Howick, Davidd@ukzn.ac.za

September
S M T W T F S

1 2 3 4 5 6

7 8 9 10 11 12 13

14 15 16 17 18 19 20

21 22 23 24 25 26 27

28 29 30

8: 	 International Literacy Day 
www.unesco.org/en/literacy

17 – 21:	 Open Book Festival, Cape Town 
openbookfestival.co.za

24: 	 Heritage Day
10 – 13:  	34th IBBY International 

Congress, Mexico City 
www.ibby.org

22 – 26: 	LIASA Annual Conference, 
Johannesburg 
www.liasa.org.za

October
S M T W T F S

1 2 3 4

5 6 7 8 9 10 11

12 13 14 15 16 17 18

19 20 21 22 23 24 25

26 27 28 29 30 31

8 – 12: 	 Frankfurt Book Fair 
www.buchmesse.de

23 – 25: 	BoekBedonnerd – Booktown 
Richmond, Davidd@ukzn.ac.za

November
S M T W T F S

1
2 3 4 5 6 7 8
9 10 11 12 13 14 15
16 17 18 19 20 21 22
23 24 25 26 27 28 29
30

December
S M T W T F S

1 2 3 4 5 6

7 8 9 10 11 12 13

14 15 16 17 18 19 20

21 22 23 24 25 26 27

28 29 30 31

16: 	 Day of Reconciliation
25: 	 Christmas Day
26: 	 Day of Goodwill 

January 2015
S M T W T F S

1 2 3

4 5 6 7 8 9 10

11 12 13 14 15 16 17

18 19 20 21 22 23 24

25 26 27 28 29 30 31

1: 	 New Year’s Day
13 – 15: 	 Digital Bookworld Conference, 

New York City, conference.
digitalbookworld.com

2014  
Calendar 
Dates to diarise

 Book events   Public holidays
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The South African government will start 
implementing tax regulations on digital 
products and services from April 2014, a 
development that came about as a result 
of the SA Booksellers Association and 
Publishers’ Association of South Africa as 
well as some of the larger booksellers and 
publishers’ engagement with the National 
Treasury, and signals a major victory for 
local e-book and online retailers. Eugene 
Ashton of Jonathan Ball Publishers, who 
was involved in the submission to Treasury, 
told BooksLIVE in 2013 that foreign 
vendors’ exemption from VAT effectively 
put local retailers at a 14% disadvantage. 
“With increased activity on the digital front 
of the South African market PASA and 
SA Booksellers Association could present 
statistics to the Treasury that shows the 
effect of this on local retailers.” PASA and 
SA Booksellers Association proposed that 
foreign e-book sellers should register as 
VAT vendors or, alternatively, that there 
should be a zero VAT rate locally. 

On 31 January 2014 the department 
published a document calling for public 
comment for its proposed regulation of 
digital services. The current application of 
VAT on imports does not lend itself to the 
effective enforcement on imported services 
or e-commerce where no border posts 
can perform the function as collecting 
agents, as is the case with physical goods. 
The net result is that the local consumers 
can buy imported digital products without 
paying VAT, which places local suppliers 
at a competitive disadvantage, and results 
in a loss for the fiscus. The regulations are 
called the Electronic Services Regulations 
and come into operation on a proposed 
date of 1 April 2014. This move is likely to 
net an additional R980m in tax revenue a 
year from value added tax (VAT), experts 
have said.

When the regulation comes into 
operation, it will mean that international 
digital vendors will have to register to 
pay VAT, which would make the products 
they’re selling to South African consumers 
more expensive. Beyond the sale of apps 
and music online, the regulation also aims 
to tax online gaming services, including 
gambling. In practical terms, it means that 
South Africans who buy e-books from 
Amazon will have to pay VAT on their 

purchases, though its not exactly clear how 
SARS will control this process.

The biggest digital retailers of music, 
books and films in South Africa are 
US-based Amazon and Apple’s iTunes 
service. However, while Amazon has 
some research and development and a 
call centre in South Africa, Apple has no 
physical presence as its computers are sold 
through a third party. Local e-commerce 
companies were unfazed by the news on 
Thursday. According to an article about 
the new law on BDLive.com, Kim Reid, 
CEO of Takealot.com, said most local 
e-commerce firms did not compete in the 
digital services space, but rather in the 
delivery of physical goods. “On all those 
physical goods VAT is paid already,” he 
said. In the same article, Alan Knott-Craig 
Jnr agreed, saying consumers would be 
little affected. “The issue of taxing the 
digital services companies comes out of 
the US and the European Union, areas 
that do not have a uniform code for the 
various kinds of sales tax,” he said. “This 
creates an arbitrage advantage for Amazon 
and iTunes, but that doesn’t exist in South 
Africa as VAT is applied uniformly.”

Electronic regulatory affairs lawyer 
Dominic Cull said it would be interesting 
to see how the Treasury planned to force 
a company with no physical presence to 
pay VAT.

“According to current VAT regulations, 
one needs to have physical address and a 
local bank account with at least R50,000 
worth of invoiced payments in it,” he said.

A Google South Africa spokesperson 
said: “We are analysing the draft regulation 
and will ensure that our business 
continues to comply with South African 
law if any changes come into effect.”

In terms of the regulations, the VAT 
will apply to any supplier of electronic 
services from an “export country” to 
any resident in South Africa, or where 
payment is made from a local bank.

The list below details all digital goods 
and services which will be impacted, 
according to the regulation document:
•	 Educational services
•	 Distance teaching programmes 

(including Educational webcasts, 
Internet-based courses, Internet-based 

education programmes, webinars, 
games and games of chance, Internet-
based games, Interactive games, such 
as games of chance, where the result 
is influenced by the skill of the player; 
Electronic betting or wagering)

•	 Information system services
•	 Internet-based auction service
•	 Maintenance services (which refers 

to technical support relating to blogs, 
databases, information systems; 
information system services; and 
websites)

•	 Online content (e-books, which means 
any digitised content of any book or 
electronic publication, films, which 
means any broadcast, documentary 
home-made video, live streaming 
performance, movie, music video, 
program, television series, or video, 
images, which means any desktop 
theme, photographic image, pictorial 
image, or screensaver, music, which 
means any audio clip, broadcast jingle, 
live streaming performance, ringtone, 
song, or sound effect, software, including 
apps, system software, or plugins, and 
any update to these programs)

•	 Subscription services (any subscription 
service to: blogs, databases, information 
system services, journals, magazines, 
newspapers, games, social networking 
services, webcasts, websites, web 
applications, or web series).

Following the initial proposal for a 
digital tax, Gerard Soverall, PWC ‘s head 
of indirect tax, said that, considering 
the revenue generated by large online 
retailers, governments are losing out 
on large amounts of VAT. “It is a profit 
issue at the end of the day. VAT at 14% 
in South Africa is a material number in 
your profits so online businesses will 
pass that on [to consumers]. There is 
not much doubt in that,” said Soverall. 
He argued that, even if the 14% VAT is 
passed on to consumers, digital goods are 
still likely to be more affordable than the 
physical equivalent purchased in brick 
and mortar shops.

•	 www.techcentral.co.za/digital-tax-looms/46183/
•	 mybroadband.co.za/news/internet/95953-digital-

products-taxed-in-sa-from-april-treasury.html

Victory for local e-booksellers 
VAT on digital products gets go-ahead
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Social media usage in the book space 
is far less creative and strategic than 
it ought to be. Compared to other 
industries, we sit on a gold mine of 
ready-made quality content, as well as a 
constant stream of new titles, products 
and related news. It is hard then to 
understand why the quality of many 
posts falls into the disposable ‘Internet 
Kitty’ category.

If I walk into your bookshop, you will 
treat me as a prospective buyer and shape 
your interactions with me accordingly. 
Yet if I follow your Facebook page 
because I am interested in books, reading 
and book-related news and events, why 
am I likely to end up only receiving 
recycled image posts about why reading 
and/or books are better than men/
women/bicycles? 

True, if I share one of your humorous 
images, there is a small possibility that I 
have helped expose your brand to a wider 
audience, and the shares and additional 
likes received will help to improve your 
raw Facebook Insights stats – but what 
impact do these interactions really 
have on sales or meeting other business 
objectives, and what is the business value 
of the audience that you are building up 
through this strategy? Eventually I will 
realise that your content offering is one-
dimensional and you are not bothering to 
understand me or cater to my interests.

Social media spaces have matured in a 
remarkably short space of time. Facebook 
users for instance, have gone from being 
highly resistant and antagonistic towards 
brands establishing presences on the 
platform, to using its commenting and 
messaging facilities to routinely interact 
with brands for support, complaints, 
queries, orders and sales fulfilment. With 
this change, there is far greater tolerance 
towards brands using these platforms 
to promote their products and services. 
You may be surprised to learn that this 
information is often needed and wanted 
by your core target audience – though 
not necessarily so by the community you 
have been building up to this point. If you 
want the business, be the business, whilst 
remembering that you still need to engage, 
inform and entertain your fans, not merely 
stuff a virtual flyer onto their timelines.

This is when the social media police 
should be bursting through your door 
and shouting ‘Freeze! Step away from the 
Update Status button!’. In other words, it 
is time to take a step back and reappraise 
your social media strategy.

•	 Become a listener instead of a talker 
for a while. Follow your competitors’ 
channels and popular channels from 
unrelated industries. (On Twitter, 
listeners are fondly referred to as 
lurkers!) Try to determine the content 
strategy these brands are following, 
their post frequency and timing, 
tone of voice and what they do to 
engage their audiences. How do they 
promote their goods and services? 
How do they respond to complaints, 
comments and compliments? What 
can you learn from what they do well 
and do poorly? If they have multiple 
channels, do they use each of these 
differently, or replicate everything 
on all. Do their customers use these 
channels differently? ‘Lurking’ is an 
excellent means of gathering ongoing 
marketing intelligence and insights.

•	 Spend time familiarising yourself 
with various social media platforms. 
What potential have each of these got 
as a channel for your business? Which 
platforms are used by your target 

audience? What sort of content is 
consumed on each – e.g. blog articles, 
videos, podcasts, images, micro-
blogging posts. Even if several channels 
appear viable, can you realistically 
devote time and human resources 
to managing and nurturing different 
communities on multiple channels? 

•	 Understand your own fans. Some 
platforms have quite useful in-built 
analytics. These can reveal in general 
terms the average age, gender and 
interests of your fan base and when they 
are likely to be active and receptive to 
your posts. Depending on their privacy 
settings, you can learn a few things 
about what makes your individual fans 
tick by visiting their own social media 
presences. What are their interests? 
What do they do for a living? What 
other brands do they follow? 

•	 Align your social media strategy 
with your business objectives. Use 
the information and insights gleaned 
from the above steps together with 
your overall business objectives to do 
this. What are you ultimately trying 
to achieve through social media? Is it 
customer retention, acquisition, repeat 
business, referrals, memberships? 
Quantify each objective. When do 
you want to achieve each social 
media objective by? What KPIs 
(Key Performance Indicators) will 
determine your progress? 

•	 Implementation and execution. 
By now you should have a clear 
idea of the target audience you are 
trying to attract and engage with, 
and which channels would best suit 
your business. For each social media 
objective, you need to devise the 
campaigns and post types that will 
achieve these, create the content 
for each post and set up a calendar 
showing all scheduled posts. 

Once you have initiated your 
campaigns, you can measure their 
performance and adapt them on-the-
fly to try to achieve optimal results.

Alan Vesty is a Quirk-accredited Digital Marketer, and 
manages a growing suite of digital assets for the African 
Branch of Cambridge University Press.

You love books … I love books … we all love books
Enough already! 

By Alan Vesty

“If I walk into your bookshop, 
you will treat me as a 
prospective buyer and shape 
your interactions with me 
accordingly. Yet if I follow 
your Facebook page because 
I am interested in books, 
reading and book-related 
news and events, why 
am I likely to end up only 
receiving recycled image 
posts about why reading 
and/or books are better than 
men/women/bicycles?”
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South Africans might have been slow on 
the uptake when it comes to online retail, 
but reports by those in the know say that 
we are on the verge of a boom. 

“Many of the roadblocks to 
e-commerce have been conquered 
by innovative solutions – like secure 
online payments that are not restricted 
to owning a credit card. What’s more, 
consumers are better educated and 
informed about how to transact online 
securely, which has increased their 
confidence in digital commerce,” says 
Kevin Metzner on Gadget.co.za. Of 
course, faster speed and falling prices 
of 3G-mobile access, and fixed-line 
broadband have also helped to drive 
the growth of online shopping in South 
Africa. “The biggest impediment to 
online retail in SA has been low Internet 
penetration, but this is changing fast. 
In the five years to 2012 the number 
of ADSL broadband lines jumped 
from 520,000 to 875,000, with mobile 
broadband users soaring from 794,000 
to 6,420,000”, Arthur Goldstuck, MD 
of World Wide Worx said in an article 
about online retail by Stafford Thomas in 
Financial Mail. “It takes about five years 
before a new Internet user ventures into 
online shopping,” says Goldstuck. “New 
Internet users added over the past five 
years will soon start kicking in in a big 
way,” he says. In particular, he sees rising 
smartphone use having a “significant 
positive impact on online shopping”.

“Online retail sales in SA have grown 
at 30% per year over the past five years. 
It looks impressive but still leaves the 
channel making up at most 1% of total 
retail sales, way off levels of 13% in the 
UK, 7% in China and 6% in the US,”  
reports Stafford Thomas in the Financial 
mail. SA’s low levels of Internet access has 
forced it to become the world leader in 
the mobile space, and some say that this 
is where they expect to see the greatest 
developments locally. 

The challenge of the new breed of 
online retailer is taken seriously by 
Mr Price, who launched a conventional 
and mobile online store offering its full 
apparel range in July 2012, sending them 
to the top of the list of most searched 
retail brands in Google.co.za. 

Pick n Pay is also taking the online 
channel seriously, as is Woolworths who 
have spent a lot of money in creating a 
world-class online platform.

That said, retailers still face a number 
of challenges. One of the immediate issues 
many of them must confront is how they 
will compete with multi-national players 
such as Amazon. Those that sell goods 
that could be turned into virtual products 
(like books) are especially threatened by 
international competition.

 Even companies who are confident 
in their immunity to international 
competition will find themselves 
benchmarked against the best practices 
and customer experiences of the top 
global players. Customers will expect 
flexible return policies, excellent self-

care backed up by responsive customer 
support, and rich value-added features 
such as recommendation engines.

 Most local e-commerce players will 
need to make considerable investment 
into their user interfaces and their digital 
channel features and functionality to 
compare. The tricky part is getting the 
right balance between cost and customer 
experience. Can local retailers afford 
the generous returns policies of their 
international counterparts, for example?”

 Another challenge South African 
retailers must address is how they will 
map best practices to the mobile-first 
and mobile-only reality of many of their 
customers. All retail is online and online 
is now mobile.

 We need to be thinking about the 
opportunities of location-aware function
ality, augmented reality, and other mobile 
features that add new dimensions to 
online transactions. Those that don’t 
begin to revamp their digital presence 
will be left behind by the market.

•	 Online retail in SA prepares for takeoff,  Stafford Thomas, 
www.financialmail.co.za

•	 SA digital retail at tipping point, Kevin Meltzer,  
www.gadget.co.za

Digital retail in South Africa
Ready for liftoff

“South Africans might 
have been slow on the 
uptake when it comes to 
online retail, but reports 
by those in the know say 
that we are on the verge 
of a boom.”

By Jessica Faircliff
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For the past few years, we’ve been 
watching the book industry hesitantly 
taking uncertain steps toward the 
future, with everything known and 
stable becoming both unknown and 
unstable. But it would seem that we have 
reached an exciting turning point – as 
George Lossius, CEO at Publishing 
Technology observed in his Trends piece 
on Publishingperspectives.com – 2013 
was characterized by a new optimism 
within the industry, excitement replacing 
anxiety surrounding new technology and 
business models and a real enthusiasm to 
steer publishing (and the book industry 
in general) into new territory. So what 
should we expect from 2014? These are the 
five major areas where we think exciting 
changes will take place in South Africa: 

1. Mobile: Developers and service 
providers are leading the way by 
building bridges across the ‘digital 
divide’ – bringing essential services via 
unique and user friendly applications 
to an increasingly connected mobile 
market, with considerably smarter, faster 
and, perhaps most importantly, more 
affordable devices. WAPA (Wireless 
Access Providers’ Association of South 
Africa) predicts an ever-increasing 
penetration of smartphones as, on 
the supply side, mobile carriers are 
encouraging uptake and consumption 
of mobile data by subsidizing or leasing 
smartphones with contracts. According 
to a press release from WAPA, consumers 
will predominantly use smartphones for 
social media, mapping, web browsing 
and communications, but will start 
taking advantage of the new ‘mobile-first’ 
functionality delivered by the private 
and public sectors. HarperCollins’ chief 
executive Charlie Redmayne commented 
in an article predicting trends for 2014 on 
TheBookseller.com in January, “[There 
will be] a continued move towards tablet 
and smartphone reading, and publishers 
beginning to create multimedia content 
for all devices.”  There will also be a 
definite shift towards the proliferation of 
direct-to-mobile or -tablet publishing. 
Local e-learning developers will also 
focus more on apps as an effective way to 
deliver content to learners and students. 

According to UNICEF, South Africa 
houses the third-largest number of 
mobile subscribers on the continent, with 
around 20% of the population owning a 
smartphone. Smartphone growth in Africa 
has increased by 43% annually since 2000, 
and experts predict that 69% of mobiles in 
Africa will have internet access by 2014.  

2. Retail: Lossius wrote in his piece 
“5 Trends for Trade Publishing in 
2014” that in 2014 the shortcomings of 
e-tailing (having to purchase a whole 
book without browsing or dipping into 
it like consumers can do in bookshops) 
will become less apparent as providing 
sample chapters, or purchasing a book 
in sections will satisfy consumer’s need 
to “try before you buy”.  He goes on to 
predict that in addition to the repackaging 
of content, we will also see bundling on 
the increase. Combined with offers like 
receiving the first e-book chapter for free, 
these kinds of initiatives should see the 
reboot of the e-book market, which was 
fairly stagnant in 2013. 

Dave Nemeth writes in his trend-
piece for Bizcommunity.com, that “with 
consumers searching for shopping 
experiences and not merely driven by 
products and pricing, the face of retail is 
about to change drastically over the next 
few years”. He highlights show-rooming, 
which is set to change the entire dynamic 
of retailing, as stores will eventually be 
able to carry a lot less inventory, and 
individualised products (think print 
on demand).  “Destination marketing” 
will play an increasingly bigger role, 
as confirmed by Exclusive Books’ new 
owners, who want its 45 stores to become 
more of a destination rather than just 
another place to shop. New CEO Benjamin 
Trisk has a few plans up his sleeve to 
accomplish this as detailed on page 20. 

3. Data: “Data will continue to go 
more mainstream in the book world, 
impacting every aspect of the book 
publishing process,” said Source-books 
CEO Dominique Raccah, quoted on 
Digitalbookworld.com by Jeremy 
Greenfield in a predictions piece. “And 
data insights will push change onto all 
parts of the book publishing supply chain.” 

Many larger publishers have formed fairly 
complex data departments and are now 
moving to integrate data-driven insights 
into daily operations. “We’re going to 
see a much bigger move toward data-
driven decision making in publishing,” 
said Dana Beth Weinberg, a professor 
of sociology at Queens College in New 
York who is studying authors and the 
publishing industry.

4. Content: The way we consume 
content has changed dramatically – 
shorter attention spans, less “deep 
reading” and generally more information 
and less time – has led to the prolific 
trend of shorter form content, with 
publishers ready to capitalise on the 
trend and look into repackaging content 
into smaller chunks. We will see more 
serialised works, and more “pay-per-
read” or “pay-per-chapter” models.

5. Free for all? One big trend we’re 
seeing rise above almost all others is 
ethical business: good business, green 
business, sustainable business, socially-
vested business. Open Access will remain 
a big topic throughout 2014. Publishers, 
booksellers and other important players 
in the book-industry will re-evaluate 
their businesses, and will have to think 
long and hard about this one.

 “This is the year where businesses 
will put into place the systems, methods 
and models that will define the next 
decade of readers, and I believe there is a 
good chance it will define the people who 
will lead that charge. The real question 
is then, who will step up, who will steam 
ahead, and who will be left behind.” 

•	 Nine places to look in 2014 to predict the future of 
publishing, Mike Shatzkin, www.idealog.com

•	 Ten Bold Predictions for E-books and Digital Publishing 
in 2014, Jeremy Greenfield, www.digitalbookworld.com

•	 Future unwritten, Philip Jones, www.future-book.net
•	 Eric Schmidt’s 2014 predictions: big genomics and 

smartphones everywhere, Charles Arthur,  
www.theguardian.com

•	 5 Trends for Trade Publishing in 2014, George Lossius, 
CEO at Publishing Technology,  
http://publishingperspectives.com

•	 Africa’s future is mobile, Ayanda Dlamini, 
www.bizcommunity.com

•	 The face of retail is about to change, Dave Nemeth,  
www.bizcommunity.com

•	 Business trends for online retailers, Gary Hadfield,  
www.bizcommunity.com

Trend Forecast
Five points to ponder as we settle into 2014

By Nicolene Finlayson
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“Pinterest is to images what YouTube 
is to video or Scribd is for documents: 
a way for users to discover, save, and 
share their favourites.” And it’s growing 
in popularity—in January 2012, Pinterest 
drove greater traffic to websites than 
LinkedIn, Google Plus, Reddit, and 
Youtube combined. In addition, Mashable 
reported in February 2013 that a Pew 
study showed that people are pinning 
on Pinterest as often as they tweet. A 
Semiocast study from July 2013 showed 
there are now close to 70 million users 
of Pinterest. So says the Social Media 
Guideline and Recommendations e-book 
published by The Irregulars on iBooks. 

So as a bookseller, author, publisher 
or general business person, what is the 
best way to go about using this very 
powerful tool? Well first one has to visit 
Pinterest.com to sign up for an account 
at: www.pinterest.com/business/create. 

You will also want to install the ‘Pin It’ 
button (Pinterest Bookmarklet) on your 
computer so you’ll be able to pin images 
as you browse the web. For instructions 
on how to install the button, visit: 
Pinterest.com/About/Goodies. You can 
also download the Pinterest app for your 
phone and tablet so you can pin on the go.

If you have a website (or better still, 
a blog), you should consider adding a 
Pinterest widget so people can pin your 
images more easily. You can find the 
widget on the “Goodies” page. 

Pinterest will ask you to follow at least 
5 boards to begin with. It is quite important 
that you choose these boards carefully as 
this will set the tone of the pictures that 
Pinterest shows you from the get-go. 

Once your Pinterest account is set up, 
you should consider following influential 
publications, bloggers, and brands in 
your target market. You can find these 
best through the search functionality 
in the top left hand corner. Search for 
Bookshops. You will see three tabs appear 
on the top LHS: Pins | Boards | Pinners. 
Click on Pinners. There you will see the 
profiles and boards of all the bookshops 
on Pinterest and that should be enough 
to get you going. Play around from there. 
Pin as you go. Follow interesting boards.

Now you need to create boards that 
define your brand. Your boards should 

support your core business strategy. 
Pinterest users will pin and organize your 
content as they see fit, but you should use 
your boards to help define your brand 
and company culture. For inspiration, 
you can visit:
•	 Chronicle Books has more than 

26,000 followers – they must be doing 
something right. See their interesting 
collection of boards at www.pinterest.
com/chroniclebooks. 

•	 Penguin books has a great presence 
with all their international branches 
having their own boards – their 
South African branch has about 1700 
followers – view their boards at  
www.pinterest.com/penguinbookssa. 

•	 Exclusive Books offer themed boards 
with recommendations like Seasons 
Readings, or collections like Beautiful 
Book Jackets and Great Design amongst 
others www.pinterest.com/exclus1ves.

The trick is to integrate key messaging 
that helps define your brand and your 
product and pin images that reinforce 
that message. Participating in the 
conversations around the images you 
post is equally important.

If you want to sell books, post pictures 
of book jackets with a personalized review 
of the book in the comments section. 

Another imperative, is to make sure 
your pins link to the correct URL. “Users 
find it annoying when pins link to the 
homepage of a website, rather than the 
page that directly features that piece of 
content. Users (especially brands) should 
take due diligence to make sure they’re 
pinning the right link – both for the 

benefit of their followers and to give credit 
to the original source of the content,” 
concludes the Social Media Guideline. 

•	 “Social Media Guidelines & Recommendations.” The 
Irregulars. https://itunes.apple.com/WebObjects/
MZStore.woa/wa/viewBook?id=43F0AEEEC774702977A
814669C7CA106

•	  www.pinterest.com

      interested?
How visual moodboards can benefit business

tips on how to Market Your 
Business on Pinterest
•	 Connect your account with your 

Facebook and Twitter accounts. Not 
only will it help you gain followers, 
but making this connection adds 
social media icons under your 
profile picture that link to your 
Facebook and Twitter profiles.

•	 Pin lots of stuff. Freely give 
“thumbs-up” when you want to 
recognize great content.

•	 Feel free to pin your own blog posts, 
but don’t over-promote. Follow the 
usual etiquette rules of any other 
social media site.

•	 Create moderated boards for your 
fans to express their support.

•	 Pin from lots of different sources, 
instead of just from one or two sites. 
Variety is important on Pinterest.

•	 Use keywords in descriptions of 
pins, so pinners can find your 
images and boards when they do 
their own searches.

•	 Create a board that tells the 
story of your company and 
communicates your core values.
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The Salon du livre is in its 29th year in 
2013. It is not a “rights/trade fair” nor 
an international fair, but an opportunity 
for French publishers to showcase their 
children’s books to the book-buying 
French public. The Paris-Monteuil 
International Children’s Book Fair is the 
largest literary festival for children and 
young people in Europe. In relation to 
the theme of the year “Heroes”, writers 
and artists of South Africa were invited 
to participate in the fair. The delegation, 
convened by the South African Book 
Development Council, were afforded the 
opportunity to share their experiences 
with communities around Paris through 
workshops as well as running workshops 
and having talks at the fair itself.

Elinor Sisulu, Writer and children’s 
literature activist led the South African 
charge along with writer / Illustrators 
Karlien De Villiers and Maja Sereda, Youth 
Writer Kgebetli Moele, Graffiti Artist 
Maxwell Southgate, Cartoonist Mqapeheli 
Mngadi and Storyteller and gumboot 
dancer Thanduxolo Bezana. Elitha van 
der Sandt and Raynia Gaffoor of the 
South African Book Development Council 
(SABDC) completed the delegation. The 
SABDC managed the project on the South 
African side and also led the delegation to 
the fair. Publisher representative Michelle 
Cooper reported that, “Children seem to be 
the main visitors to the event, with school 
groups being brought to the venue daily 
on school days, as well as families visiting 
the fair together on the weekend.” 

Also attending, through the French 
Institute in South Africa, was Frankie 
Murrey of Open Book Cape Town. Open 
Book is looking for ways to encourage 
young readers through their Youth 
Festival and sees the Salon du livre as an 
ideal festival from which to learn. The 
International Association of Independent 
Publishers will be holding their annual 
conference in Cape Town at the same time 
as Open Book Cape Town (September 
2014) and Frankie Murrey was able to meet 
with them over the course of the festival.

As publisher representative to the 
fair Michelle had rights catalogues from 
Shuter& Shooter, NB and Lapa Publishers 
on hand to distribute at meetings and 
to hand out from a display table in the 

area where the South African authors’ 
talks and South African interest panel 
discussions were held. 

“The organising team of the Salon set 
up meetings for me with French publishers 
who expressed an interest in meeting 
a South African publisher. However, 
while these publishers seemed genuinely 
interested in hearing about our book 
market and some individual projects, I did 
sense that they were not that focused on the 
trading of rights, because of the Salon not 
being a trade fair,” reports Michelle. 

“I also met with representatives from 
one of the French publishers’ associations 
as well as with representatives of the 
International Association of Independent 
Publishers, together with Elitha van der 
Sandt.”

“On the last day of the fair I took 
part in a panel discussion on ‘New 
developments in YA books in South 
Africa’ along with prof Njabulo Ndebele, 
Frankie Murrey of Open Book and 
Jerome Chevrier of the French Institute, 
Johannesburg.” The discussion focused 
on the importance of youth in South 
African literature and questions addressed 
some of the challenges facing the South 
African publishing industry, through to 
some of what is happening in South Africa 
currently to attract new readers.

“It was interesting to compare what 
was on show of the French children’s 
publishing industry at the Salon, to the 
South African offering for children. 
It is obvious that their industry is 
slanted towards the trade, while ours 
is educational. Following from this it 
was also interesting to note their lively 

independent book seller industry; 
strengthened by the strict price control 
measures by government (discounting 
below 20% of the RRP is not allowed, I 
believe). They also have a system in place 
by which authors earn royalties each 
time a book is borrowed from a library. 
This, coupled with the strong trade 
market, makes it possible for authors and 
illustrators to earn a decent living from 
their writing/art,” reported Michelle. 

After meeting with several repre
sentatives from festivals happening 
within France, Frankie was able to add 
that, “Festivals generally seem to get 
the bulk of their financial support from 
some level of government.” She added 
that she firmly believes that it is this 
kind of support that has enabled French 
Literature to thrive as it does.

Michelle found that none of the 
publishers were interested in picture books 
or anthologies of stories. Afrikaans titles 
were problematic as well, because a French 
publisher would have to translate an 
Afrikaans work into English to consider 
it for publication. There are French 
versions of best-selling international 
titles available, but many of these are 
from English-speaking territories and 
were first published in English. Frankie 
disagreed here and felt that some of the 
titles she showed were looked at with 
interest – these were not however the 
titles aimed at the educational market. 

With thanks to Michelle Cooper, Commis­
sioning Editor, NB Publishers, Frankie 
Murrey Open Book Festival Coordinator 
and Elitha vander Sandt, CEO SABDC.

“It was also interesting 
to note their lively 
independent book seller 
industry; strengthened 
by the strict price control 
measures by government 
(discounting below 20% of 
the RRP is not allowed).”

Salon du livre at de la presse jeunesse
Perspectives from the SABDC delegation
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The current and final report of 2013 
paints a fascinating picture where 
children’s e-reading habits continue to 
grow sharply, with two-thirds of children 
13 and under now reading digitally. At 
the same time, new data from Nielsen 
Book, presented at Launch Kids at Digital 
Book World 2014 in January, says 41% of 
teens now say they “don’t read for fun”. 
This number is up from 21% of teens 
who said that in 2011. But, says Nielsen’s 
Jonathan Nowell, the “children’s book 
market is resilient” and that it’s not that 
teens won’t resume their love of reading 
as digital books gain adoption — it’s just 
that they haven’t done it yet.

In her article “Children’s books bucking 
the trend” for Businessdaylive.co.za,  
Patricia McCracken reported in that 
children’s book sales in South Africa 
are also growing, and she quotes Sonja 
Vorster, children’s book sales manager for 
Penguin SA as stating that it is in fact the 
only sector that really is growing in South 
Africa. According to McCracken, Pan 
Macmillan’s Walker Books grew South 
African sales by an astonishing 41% in 
2013, closely matched by sister imprint 
Macmillan children’s books (referencing 
UK sales and marketing director Ed 
Ripley). In South Africa, children’s books 
are a small but rewarding sector, worth 
about R1.4bn in total in 2013, according 
to Nielsen BookScan. Prices are critical, 
says Tafelberg commissioning editor 
Michelle Cooper. Most children’s books 
sales in South Africa are paperback, as 
opposed to hard-cover in the US, with 
most of children’s publishing relying on 
family favourites like Beatrix Potter and 
The Gruffalo. But the excitement is mostly 
in the older age groups, where a really 
successful title can outsell adult rivals. 

Speaking to Janine O’Connor, veteran 
of South African publishing, McCracken 
wrote “Volume trends can be volatile and 
are mostly title-driven, both distributors 
and booksellers must spot the right titles 
and make sure to stock the right volumes 
at the right time.” Youth sales are usually 
driven by word-of-mouth from friends’ 
recommendations and buzz from social 
media. Many overseas books come with 
publishers’ YouTube film-style trailers for 
young readers to share with friends. 

This can positively affect good South 
African writers with smaller marketing 
budgets, who have greater success by 
making it onto the prescribed school lists, 
says children’s mass market editor Simone 
Hough of Human & Rousseau. An 
exception that proves the rule has been 
John van der Ruit’s Spud series, which 
has made him South Africa’s best-selling 
author at more than 600,000 copies. 

On the other side of the world
Over the course of the three-day 27th 
Beijing Book Fair, which concluded on 
11 January, a large area was given to the 
exhibition of children books, with tens of 
thousands on display, according to Chinese 
website globaltimes.cn. Sales figures also 
underlined the growth of this market, with 
statistics showing how in 2012 children’s 
book sales increased by 4.71 percent, 
despite the overall 1.05 percent decline in 
the domestic market. The 10 years between 

2003 and 2012 are often described as a 
golden decade for children’s book market 
in China, with sales witnessing an annual 
double-digit growth. 

The first China Shanghai International 
Children’s Book Fair attracted nearly 
5,000 professional visitors from home 
and abroad as well as 12,000 members 
of the general public consisting mainly 
of young readers and their guardians, 
on general public day. Children’s books 
are the most thriving niche sector 
across the publishing industry in China. 
According to the event organisers, 
children’s books have maintained double 
digit growth over the last two years, 
unlike mainstream publishing, which 
is experiencing a slowdown in growth. 
There are currently 230 million children 
under 16 in China – a huge market which 
is set for further growth following the 
recent announcement by the Chinese 
government that they are to loosen 
China’s one child policy. There is also a 
huge demand for international content – 
more than 90% of the popular content in 
children’s books is imported from overseas 
as parents and children seek to diversify 
their reading lists and broaden their 
understanding of various world cultures. 

South African writer Anita Pouroulis, 
a former primary school teacher from 
Johannesburg, won the Best World 
Children’s Book Award at the Fair for 
her picture book Oh What a Tangle! It 
was published by Digital Leaf, a small 
independent press in London in 2011.

At the Taipei International Book Fair, 
held 5th to 10th February, the Taiwanese 
children’s book market was pronounced 
stable by Random House Australia 
rights manager Nerrilee Weir, who was 
attending for the eighth time. “For me, 
this fair has always been more about 
children’s titles than adult books. But the 
saturated picture book market makes it 
hard for new titles to gain attention.” 

•	 Kid’s books boom, Lu Qianwen, www.globaltimes.cn
•	 Children’s and Teen Book markets resilient under 

pressure, says Nielsen report,  
www.publishingtechnology.com

•	 Children’s books buck the trend, Patricia McCracken, 
www.bdlive.co.za

•	 New Digital Book World Report on Kids and E-Reading, 
Jeremy Greenfield, www.digitalbookworld.com

Children’s books on the up and up
Will this boost youth fiction sales in the future?

“Children’s books are the 
most thriving niche sector 
across the publishing 
industry in China.”
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This year the SA Booksellers Association 
will be adopting an interactive approach 
to its stand at the South African Book 
Fair, scheduled to take place at the Cape 
Town International Convention centre 
from 13 to 15 June.

Having participated in the now 
national South African Book Fair on 
previous occasions, it has proved an 
invaluable platform for us to engage and 
network with all industry stakeholders. 

Plans this year are underway to 
implement an interactive podium 
that is equally exciting and enticing 
for booksellers, book loving members 

of the general public and well known 
personalities. With this in mind, the 
impromptu ‘soap box’ approach will 
provide booksellers with an opportunity 
to provide insight and information on 
topical issues currently facing their day to 
day business operations and the industry 
in general.

In addition, members of the public 
attending the Fair will have a chance at 
their 15 minutes of fame in which they 
can rant and rave about anything and 
everything related to books. Although 
this is first and foremost a fun way for 
us to interact with the public, it will also 

allow booksellers the opportunity to gain 
some insight into what the public enjoy 
and look for in books.

Please do get in touch with the 
SA Booksellers Office if you would like to 
reserve a particular time to have your say 
(saba@sabooksellers.com). 

What to expect at the  
South African Book Fair
A new arrival on the bookselling 
landscape is digital. As a key focus area 
at this year’s Fair, it will be interesting to 
see which booksellers are embracing this 
innovative and dynamic medium.

To succeed in this space booksellers 
continue to face the challenge of finding 
ways to create new revenue streams 
through e-books as well as ways to 
effectively interact with their customers. 
In this respect, this year’s Fair may well 
provide an invaluable opportunity for 
booksellers to engage in collaborative 
effort to defining a model that gives 
guidance as to what consumers actually 
want when it comes to digital.

Local booksellers continue to play an 
integral role in promoting employment, 
education and entertainment, thereby 
making an important contribution to our 
country’s culture and diversity. Ultimately 
anyone who reads whether it be for 
educational or recreational purposes, 
learns something.

A space apart
SA Booksellers Association’s offering at the SA Book Fair By Mohamed Kharwa,  

Pro Vision Books 

5 reasons to book your stand at the 2014  
South African Book Fair  
•	 The top three goals for exhibitors at 

trade shows are brand awareness, 
lead generation and relationship 
building. The South African Book 
Fair offers the perfect platform for 
you to achieve this.

•	 99% of marketers agree that they find 
unique value from trade shows which 
they do not get from other marketing 
mediums. 

•	 Whether you are a publisher, seller or 
distributor, the South African Book 
Fair will provide you with a perfect 
platform to promote your product (or 
service) to a broader group.

•	 92 % of attendees at trade shows are 
looking for new products, making 
exhibiting a valuable opportunity to 
produce excellent sales.  

•	 Being involved at the South African 
Book Fair can provide you with 
opportunities to branch out to 
business-to-business trading and 
create a customer database from the 
visitors to your stand.

Call Louise Barry-Taylor to  
book your space now!   
Tel: +27 (0) 11 549 8300
Email: Louise@ThebeReed.co.za
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13 - 15 June 2014
Cape Town International

Convention Centre
09:00 - 18:00 daily

SOUTh   AFRICAN
BOOK   FAIR

Organised by: Owned by:

www.southafricanbookfair.co.za

Book lovers will once again be spoilt for choice as 
the Cape Town Book Fair returns to the Mother City 
in 2014! The expo will offer a three-day literary fest 
to all attending the fair. With the rapid growth of 
e-publishing and technology, educators, schools 
and libraries will have access to the latest 
technological developments which will be a key 
means to unlocking literacy in Africa.

Agents 
Authors 
Book Stores 
Book distributors 
Corporate companies 
Digital publishers
E-Readers and Tablet Companies
Electronic book suppliers   
Industry associations 
Libraries 
Publishers

Exhibit at Cape Town Book Fair
Sub Saharan Africa’s Premier Book Fair! Who should exhibit?

For more information

Louise Barry-Taylor

Tel: +27 (11) 549 8300

Email: Louise@ThebeReed.co.za



International Mother Language Day 
(IMLD) – on 21 February each year – 
celebrates language diversity, variety and 
multilingualism throughout the world. 
It was created by UNESCO (the United 
Nations Education, Science and Cultural 
Organisation) on 17 November 1999 to 
promote the dissemination of ‘mother 
tongues’; to achieve a fuller awareness 
of the thousands of linguistic traditions 
throughout the world, and to inspire 
inter-language solidarity based on 
understanding, tolerance and dialogue.

The theme for IMLD 2014 was 
“Local languages for Global Citizenship: 
Spotlight on Science”. The theme aimed 
to encourage people worldwide to read 
books, texts, poems etc. in their local or 
a lesser-resourced language “somewhere 
in public”, with the hope of raising 
awareness of the importance of mother 
language education world wide. 

“The principle that children should 
be taught in their mother tongue for at 
least the first six years of their schooling 
life, is universally acknowledged. But 
sadly, twenty years on from our birth 
as the ‘rainbow nation’, we have still not 
resolved the issues that hamper delivery 
of mother tongue instruction to primary 
school children across South Africa.” 
Writes Dr Le Cordeur (Chairperson 
of the Afrikaanse Taalraad and the 
Western Cape Language Committee) 
on Stellenbosch University’s blog in 
a post about IMLD 2014. He goes on 
to write that, internationally, the 1996 
Hague Recommendations Regarding the 
Education Rights of National Minorities 
proposed that “in primary school, the 
curriculum should ideally be taught in 
the minority language (mother tongue).” 

Our own Constitution unambig
uously states that our eleven official 
languages should all enjoy parity of 
esteem and that “everyone has the 
right to receive education in the official 
language or languages of their choice in 
public educational institutions where 
that education is reasonably practicable”. 
Nearly eight years ago the former 
National Education Minister, Naledi 
Pandor, acknowledged that “Study in 
the mother tongue should introduce a 
diversity of learning opportunities that 

have been unavailable in South Africa in 
the past. The policy recognises that past 
policy and practice has disadvantaged 
millions of children and it also promotes 
the effective learning and teaching of 
the previously neglected indigenous 
languages of South Africa.”

“Mother tongue education at primary 
school level provides an essential basis 
for sound education at higher levels. 
The challenge is for the government to 
commit more towards engaging parents 
and gaining their confidence and trust 
that their children will receive a better 
education if they are taught – at least at 
primary school – in a language that they 
can understand.” Writes Le Cordeur. 

Ultimately, the languages that we 
speak are intimately intertwined with our 
identities and with our sense of human 
dignity. On 21 February all of us – and 
particularly government – should 
consider what we should be doing to 
assure the realisation of the language 
rights that form an important and 
integral part of our constitutional vision. 

PEN South Africa presented a special 
event at Kalk Bay Books to celebrate 
the day, with Dr Tessa Dowling, of 
UCT’s School of African Languages 
and Literatures, presented a talk on 
“Seeing the World through the eyes of an 
African language speaker”, and Carole 
Bloch, the director of the Project for the 
Study of Alternative Education in South 
Africa (PRAESA), speaking about the 
hugely popular Nal’ibali Reading for 
Pleasure Project and the significance of 
using African languages to develop a 
reading culture. 

PEN South Africa strives to promote 
linguistic diversity and stimulate an interest 
in literature. One of the most important 
initiatives is the support given to the 
Nal’ibali Project (isiXhosa for “here’s the 
story”), which concentrates on translating 
children’s books into a variety of indigenous 
languages. Through this project, PEN 
encourages young readers and their adult 
mentors to value and promote the use of 
their mother-tongue languages.

The Nal’ibali reading-for-enjoyment 
campaign highlighted the importance of 
reading and sharing stories with children 
in their mother tongue languages 

through its weekly literacy supplement 
and a special Twitter drive. “By the time 
children are five, their brilliant young 
minds have helped them to learn how 
to think and communicate in their 
home language. And, when you read 
to children in their home languages, 
you give them a strong foundation for 
learning language and developing their 
literacy skills,” comments Carole Bloch, 
Director of PRAESA (the Project for the 
Study of Alternative Education in South 
Africa), which is driving the Nal’ibali 
campaign together with Times Media 
and other partners. 

Illustrating her commitment to drive, 
Judith Sephuma shared the following: 
“Ke kgethile go berekishana le Na’libali 
reading-for-enjoyment campaign ka gore 
ke tseba gore setshaba se se sa tsebeng 
setjo, polelo le meshomo ya sona ke 
setshaba se se latlhegileng. Thuto ke lesedi 
la setshaba le bana ba rena. A re ruteng 
bana ba rena. Le rena re ithuteng. go bala 
go aga tlhaloganyo  e bile go a thusha.”

Which, translated into English reads: 
“I have chosen to work with the Nal’ibali 
reading-for-enjoyment campaign because 
I know that a nation that doesn’t know its 
culture, its languages and its works, is a 
nation that is lost. Education is a light for 
our nation and our children. Let’s teach 
our children and teach ourselves. Reading 
builds understanding, and, it helps!”

With the aim of promoting freedom 
of expression, PEN SA has worked to 
promote the principles of the Girona 
Manifesto on Linguistic Rights by 
translating the manifesto into all 11 official 
languages. The translated manifesto can 
found at www.pen-international.org/
who-we-are/translation-linguistic-rights/
girona-manifesto.

•	 nalibali.org
•	 biblionefsa.org.za
•	 http://www.sun.ac.za/english/Lists/news/DispForm.

aspx?ID=1289

Unesco’s International Mother Language Day
21 February 2014 – celebrating language diversity

On 10 February at the Western Cape 
Cultural Awards, Biblionef won the 
award for Promotion of Marginalised 
Indigenous Languages.
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Adult Fiction

Pos Title Author RPG ISBN
Pub 
Date RRP (R) ASP (R) Units

Revenue 
(R) 

1 Inferno Brown, Dan Random House Struik 9780593072493 May-13 199.00 250.14 25,854 6,467,159

2 Kobra Meyer, Deon NB uitgewers/publishers 9780798165044 Nov-13 240.00 213.00 24,474 5,212,970

3 Vicious Circle Smith, Wilbur Pan Macmillan 9781447250128 Oct-13 299.00 252.81 21,463 5,426,108

4 And the Mountains Echoed Hosseini, Khaled Jonathan Ball Publishers  May-13 270.00 234.74 20,180 4,737,050

5 Fifty Shades of Grey James, E. L. Random House Struik 9780099579939 Apr-12 160.00 134.45 20,141 2,708,006

6 Fifty Shades Darker James, E. L. Random House Struik 9780099579922 Apr-12 160.00 135.59 15,727 2,132,416

7 Fifty Shades Freed James, E. L. Random House Struik 9780099579946 Apr-12 160.00 135.59 14,163 1,920,393

8 Bared to You Day, Sylvia Penguin Books 9781405910231 Jul-12 145.00 107.47 13,160 1,414,241

9 Entwined with You Day, Sylvia Penguin Books 9781405910279 Jun-13 145.00 120.27 11,199 1,346,902

10 The Storyteller Picoult, Jodi Jonathan Ball Publishers 9781444766646 Mar-13 220.00 206.88 9,169 1,896,851

Data compiled by Publications Network (Pty) Ltd T/a SAPnet, exclusive representative of 
Nielsen BookScan in SA from sales at retail outlets. ©2013

Copyright © 2013 by Publications Network Pty Ltd t/a SAPnet. All rights reserved. Unauthorized reproduction, in any manner, is prohibited.

Pos Title Author RPG ISBN Pub 
Date RRP (R) ASP (R) Units Revenue 

(R)

1 Bouch Boucher, Mark Jonathan Ball Publishers 9781868425907 Nov-13 200.00 190.32 10,821 2,059,465

2 The Elephant Whisperer Anthony, Lawrence Pan Macmillan 9780330506687 May-10 125.00 126.65 10,126 1,282,478

3 A hustlers bible McKenzie, Gayton ZAR Empire Holdings 9780620557719 Feb-13 204.00 196.68 10,074 1,981,306

4 Unstoppable Vujicic, Nick Other Canada 9780307731531 Oct-12 149.00 129.65 10,028 1,300,170

5 Alex Ferguson My 
Autobiography Ferguson, Alex Jonathan Ball Publishers 9780340919392 Oct-13 375.00 359.41 9,458 3,399,272

6 A Long Walk to Freedom Mandela,Nelson Jonathan Ball Publishers 9780349106533 Oct-95 309.00 254.86 8,864 2,259,113

7 The Power of Praying Omartian, Stormie Christian Art Distributors 9780736919746 Jan-08 195.00 152.08 8,681 1,320,170

8 Die woord elke dag gee die 
duiwel minder krag Enslin, Andries Carpe Diem Boeke 9781432201999 Apr-13 129.95 118.98 8,527 1,014,504

9 Thinking, Fast and Slow Kahneman, Daniel Penguin Books 9780141033570 May-12 165.00 148.65 8,313 1,235,760

10 The Five Love Languages Chapman, Gary Christian Art Distributors 9780802473158 Jul-95 139.95 129.56 7,739 1,002,644

TOP 20 best sellers 2013 
In South Africa by quantity

Adult  
Non-Fiction
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 “Once you learn to read,  
you will be forever free.”
– Frederick Douglass,  
social reformer, writer and statesman

South African children in more than 
16 000 public schools do not have access to 
libraries and most of their parents cannot 
afford to buy books as they are already 
living below the breadline. Biblionef makes 
it possible for them to have access to books 
by donating appropriate and relevant 
South African storybooks to them, thereby 
instilling a love of reading.

“In line with our mission to provide 
under-resourced children and adolescents 
with new books in their mother tongue, 
we have donated 1 million books to 6 148 
schools and children’s organisations across 
all nine South African provinces and in 
all eleven languages, reaching more than 

3 million children over a period of 14 years.
Now Biblionef has a new target – to 

donate the next 1 million books by the 
end of 2016, and they are appealing to 
the public of South Africa to help them 
achieve that goal.” 

“We know that books stimulate 
curiosity and the desire to learn. Reading 
gives learners a solid foundation of 
knowledge for their future. Providing 
learners with access to new books in 
their mother tongue creates the right 
circumstance for them to enjoy books 
and create a love for reading”, says Jean 
Williams, Biblionef Executive Director. 

It costs R60 to donate one book 
online, making the 1 Million Books 
campaign a worthy cause that many 
South Africans can easily support at the 
click of a button. 

Biblionef only donates new books. 
“While we appreciate individuals wanting 

to donate old or used books, our focus is 
on supplying new books in the languages 
of the children.” Providing children with 
access to new books in their mother 
tongue creates an environment for them 
to enjoy books and develop a love for 
reading. Reading empowers children and 
gives access to further education and life 
opportunities. Giving children access 
to books is a big step towards raising a 
generation of South Africans who could 
change the world. 

“When children have positive, fun 
experiences with books and reading, they 
become lifelong readers. This allows them 
to develop critical thinking skills, make 
informed decisions and live balanced and 
productive lives,” concludes Williams.

•	 www.biblionefsa.org.za

Biblionef 
Support required for 1 Million Books campaign

Exclusive Books finally found new 
owners in December 2013, when it was 
taken over by Global Capital, with Mark 
Barnes and Benjamin Trisk acting as 
chairman and CEO respectively. Barnes 
has spent more than 30 years in financial 
services and private equity and Trisk, as 
well as successfully leading Exclusives 
in the early days, has been a strategic 
partner in companies ranging from 
diamond mines to forests.

Customer relationship management
One of their first goals is to make better 
use of the wealth of customer data 
collected through their Fanatics club 
cards. Information on a customer’s 
past purchases and interests will be 
used, among other things, to make the 
experience more exclusive through 
informed recommendations. 

Destination marketing
As with Nu Metro, Exclusive Books’ new 

owners want its 45 stores to become 
more of a destination rather than just 
another place to shop. Browsing will 
be encouraged with more chairs and 
lounges, and the coffee shop offering 
will become bigger and better. Trisk said 
that children’s books and out-of-print 
editions would form a major part of the 
improvement.

On e-books
In an interview with BusinessDayLive, 
Trisk compared Kindles to microwaves, 
explaining that “it’s just not cool to say 
you cooked dinner in the microwave 
anymore” and that in the same way the 

first world reading public have reverted 
back to printed books. Statistics are 
already showing that e-book sales have 
slowed down from the incredible growth 
spurt in the first years (2010 to 2013), 
but while most agree that e-books are 
hovering on the plateau, in its Media 
Outlook report PWC predicts that total 
print sales – educational and consumer 
books – will increase 1.3% from 2012 to 
2016, with total electronic sales expected 
to grow 45.7% in the same period.

Nevertheless, technology isn’t going 
anywhere, and it is fundamentally 
affecting the printed book market. So 
why not embrace it? Trisk says Exclusive 
Books was in talks to sell e-books before 
Global Capital took it over, but he buried 
the idea when it became clear that there 
was little upside for the physical stores. 

•	 On the shelf, but not for too long, www.bdlive.co.za

Starry eyed and hopeful
The Future of Exclusive Books is looking good

“Exclusive Books’ new 
owners want its 45 stores 
to become more of a 
destination rather than just 
another place to shop.”
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“The real problem with e-books is 
that they’re more “e” than book,” says 
Art Brodsky, former chairman of the 
Montgomery County (Texas, US) Library 
Board, an advisory group that promotes 
a strong and vibrant library system in the 
United States. 

The collusion of large e-book 
distributors in pricing has been a public 
issue for a while, but more importantly 
we need to look at how they are priced 
differently to consumers and to libraries. 
This, says Art, is how e-books contribute 
to the ever-growing divide between the 
literary haves and have-nots.

“We need to stop thinking of and 
talking about e-books as books, and 
more as we would an app or a software 
package: e-books are computer code 
that display text and pictures instead of 
instructing our tablets to do some task. 
Not only can we not legally fiddle with 
such proprietary software, but we can’t 
“buy” it, either—we lease it, according 
to terms and conditions set by the 
manufacturer.”

It may be a long-term lease, but a 
lease just the same. There are limits and 
restrictions on use for all e-books, and 
confusingly, those limits and restrictions 
vary depending on which company is 
offering the product.”

The other way e-books reinforce the 
divide is through their pricing structures. 
The only ones who win are the big 
e-tailers, not the authors or even the 
publishers and definitely not the libraries.

“Publishers, too, are subject to 
the pricing (and other whims) of big 
e-tailers. This issue was at the heart 
of the antitrust case between Apple 
and Amazon, where Apple was found 
guilty of price fixing for working with 
publishers to raise the prices of e-books 
because publishers were angry that 
Amazon had set prices too low.”

Pricing has changed the game for 
library access altogether because e-book 
distributors have radically changed the 
pricing from that of regular books.

“Take the example of J.K. Rowling’s 
pseudonymous book, Cuckoo’s Calling,” 
cites Art. 

“For the physical book, libraries 
would pay $14.40 from book distributor 

Baker & Taylor close to the consumer 
price of $15.49 from Barnes & Noble and 
of $15.19 from Amazon. But even though 
the e-book will cost consumers $6.50 on 
Amazon and Barnes & Noble, libraries 
would pay $78 (through library e-book 
distributors Overdrive and 3M) for the 
same thing.” We requested a feedback 
from Overdrive on this comment in a 
South African context, but had not heard 
back from them at the time of going 
to print.

Random House increased its e-book 
prices to libraries 300 percent last year, 
and HarperCollins limits the number 
of check-outs per e-book. This means 
libraries have to lease another “copy” 
when they reach a certain threshold. 

The whole situation goes against the 
very nature of what a library is supposed 
to be. 

A library is an organized collection 
of sources of information and similar 
resources, made accessible to a defined 
community for reference or borrowing. A 
library is intended for use by people who 
cannot afford to purchase an extensive 
collection themselves, who need material 
no individual can reasonably be expected 
to have, or who require professional 
assistance with their research.

Author Cory Doctorow is a big 
supporter of libraries, recognizing 
them as the one institution “whose only 
interest is in promoting authorship, 
books, and knowledge to the exclusion of 
things like shareholders or Kindle e-book 

sales and lock-ins and ad sales.” He wants 
libraries to have his books, and to be 
able buy e-books “the same way you buy 
books, the same way I buy books.” He 
says on the Authors for Library e-books 
campaign website. 

“E-book consumers should be able 
to lend and resell e-books the same way 
we do with physical books — only then 
can an e-book truly be a book, with all 
the world-opening possibilities it offers,” 
says Art, who is also is a communications 
consultant and library advocate. 

This would put e-books within the 
reach of many more people through 
libraries (which also lend e-readers); 
through subscription services like 
Scribd; through lower prices that resale 
books would bring; and through simple 
borrowing or even donating of books.

“When we think of most e-enabled 
technology, we think of creative 
destruction, a kind of disintermediation 
that removes extra steps from common 
activities. With e-book technology, 
however, all we’ve got is extra layers— 
in pricing, in lending, in access— 
essentially, the destructive without 
any of the creative. Except maybe for a 
privileged few.”

•	 The Abomination of Ebooks: They Price People Out of 
Reading, Art Brodsky, www.wired.com

•	 en.wikipedia.org/wiki/Library
•	 Authors for Library Ebooks – Our nation’s readers  

and libraries need your help,  
www.ala.org/transforminglibraries/a4le

Limiting access
Pricing people out of reading
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San Antonio’s all-digital BiblioTech 
library, one of America’s first all-digital 
libraries, opened its doors in September 
last year and is run by the local county. 
The project itself is the brainchild of 
Judge Nelson Wolff of Bexar County, an 
avid book collector who was inspired 
by the increasing digitalization of the 
New York Public Library and by Walter 
Isaacson’s biography of the founder of 
Apple, Steve Jobs.

The main branch is in a low-income 
district about seven miles from the 
county courthouse in a building with 
a tax assessor, a constable’s office and a 
justice of the peace.

“Inside, BiblioTech resembles a 
computer lab on a college campus. 
Visitors find two long rows of 48 iMacs, 
an “iPad bar” with a dozen iPads 
and a circulation desk. A door leads 
into a dimmer room with two Xbox 
360s with Kinect and four Microsoft 
Surface touch-screen video tables with 
interactive Kaplan educational games. A 
tiny cafe sells coffee, thumb drives and 
headphones, while a space in the back is 
furnished with bright benches for patrons 
who bring their own devices. Those 
without can check out one of BiblioTech’s 
10 Macbook Pros or 40 iPads by the hour 
for use in the library. Not a printed page 
in the form of a book can be found.” 
Reports Publishing Perspectives’ Ed 
Nawotka, who actually went there to see 
it for himself. 

“The library has 600 e-readers for 
home use. Patrons can check out up to 
five e-books, choosing from 18,000 titles 
(more than a thousand of which are in 
Spanish) on their personal e-readers 
or on one borrowed from the library. 
The checkout period is two weeks, after 
which a book simply disappears from the 
device. Children up to 12 years old are 
offered a Nook tablet pre-loaded with 
hundreds of children’s titles.

“We’ve yet to lose a device in the four 
months since we’ve been open,” the head 
librarian, Ashley Eklof, says.

But is a library without books a 
library at all?

“We have maintained from the 
beginning that we are a digital library, 
not a bookless library,” says Ms. Eklof. 

Books or no books, she said, the goal 
is the same: to give residents access to 
information and research assistance.

It is also economical. At a cost of 
$2.2 million to build, stock and staff, 
BiblioTech is a bargain compared with 
the downtown library being built in 
nearby Austin, which has a budget of 
more than $100 million. BiblioTech’s 
yearly operating costs are budgeted at 
$1.1 million. “Getting it going cost us 
a third less than the $3.7 million Bexar 
County contributes annually to the San 
Antonio public library system, which has 
26 libraries,” Ms. Cole says.

With a population of 1.7 million, 
Bexar County “is growing at the fringes, 
which leaves residents farther and farther 
away from existing libraries,” she said. 
“BiblioTech’s platform allows us to reach 
those people.”

The county plans to extend BiblioTech’s 
reach to “where the people are”: 
shopping districts, transit stations and 
large businesses.

Rackspace, a cloud computing 
company with 5,000 employees, has 
enquired about getting a BiblioTech 
kiosk, as have several local schools.

•	 A visit to Bibliotech the 21st Century All Digital Library, 
Ed Nawotka, http://publishingperspectives.com

BiblioTech
The 21st century all-digital library

“It is also economical. 
At a cost of $2.2 million 
to build, stock and staff, 
BiblioTech is a bargain 
compared with the 
downtown library being 
built in nearby Austin, 
which has a budget of 
more than $100 million.”

BiblioTech: A few 
additional facts
•	 E-book management services 

and e-readers for BiblioTech 
are provided by 3M. The library 
owns about 85% of their titles, 
says head librarian Eklof.

•	 The replacement period for 
the computer, e-readers and 
other technology is a period of 
three years.

•	 A private donation from the San 
Antonio Spurs NBA franchise 
supported the creation of the 
children’s section of the library.

•	 The staff of BiblioTech is 15, 
with 3 full-time and 12 part-
timers; most appear to be recent 
college-graduates under the age 
of 25.
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From 1 January 2014 a range 
of Juta e-book textbooks 
and UCT Press scholarly 
titles have been available 
on EBSCOhost’s e-book 
platform for world-wide 
library usage through the 
patron-driven acquisition, 
lease and concurrent user 
access models.

“Juta, togethether with its imprint UCT 
Press, is the first South African Publisher 
to put e-books onto the EBSCOhost 
platform,” says EBSCO Regional Sales 
Manager Southern Africa, Bronwyn 
Biccard. Juta CEO, Lynne du Toit, says: 
“Digital library distribution through 
the EBSCOhost e-book platform is an 
important and relevant channel for the 
company. As the South African publisher 
with the largest local market share, 
we acknowledge the rate of change in 
Academic publishing. With institutions 
of higher learning increasingly 
depending on digital delivery of library 
materials, Juta recognises the need for 
e-book versions of our prescription 
titles to be available on this widely used 
platform.”

“For South African students this 
means that if their university or 
college is making use of EBSCOhost, 
they will enjoy uninterrupted access 
to prescribed Juta books where their 
library has purchased access, by using 
their institution’s electronic library 
management system.”

“For Juta authors, our arrangement 
with EBSCO allows their work to 
be disseminated internationally to a 
far greater degree. This is becoming 
increasingly important as citations are 
a predominant method of rewarding 
academic output.”

UCT Press publisher, Sandy Shepherd 
says: “With the number of bookshops 
shrinking, the availability of scholarly 
books has been greatly reduced. Students 
and researchers are increasingly finding 
recommended reading material in the 
digital space and depend on university 

libraries to provide this. EBSCOhost is 
widely used by South African tertiary 
institutions, and this means that UCT 
Press titles will now be more accessible, 
bringing books on the Humanities 
with an African perspective to a wider 

readership and increasing the citation 
potential for our authors.”

•	 www.juta.org

The Official ReselleR Of OveRDRive in sOuTh afRica

Leading digital media services for libraries

enjoy eBooks, 
audio books 
and more from 
your library.

011 325 2266 • customerqueries@booktalk.co.za 

Juta and EBSCO
A local first
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Text book delivery 
In 2012, the media was awash with 
reports of non-delivery of textbooks to 
Limpopo schools. Anticipating further 
problems with textbook procurement 
and delivery in 2013, Civil Society lobby 
group SECTION27 sought a court order 
in October 2012 imposing a deadline 
of 15 December 2012 for delivery of 
textbooks for the 2013 school year. 
The court order was granted, and all 
eyes were on the Department of basic 
Education (DBE) to see whether there 
would be an improvement on delivery of 
this basic entitlement, which there was.

 “It became clear during the course 
of 2013 that the data used by the DBE to 
plan textbook procurement and delivery 
was wildly inaccurate. At one stage, the 
DBE did not even have accurate data as 
to how many schools and learners there 
were in Limpopo,” Reported Nikki Stein 
in The Daily Maverick in January. 

Textbook delivery improved again 
in 2014 although some schools reported 
that they were receiving the wrong 
textbooks, or the correct textbooks in 
the wrong languages. The quantities of 
textbooks delivered to them in many 
cases did not correspond with their 
enrolment figures. 

There is still no independent system 
to monitor textbook delivery across 
Limpopo and this is crucial to accurately 
identifying all shortages and ensuring 
that they are corrected in the future. 

Cost of text books in schools 
(caps implementation)
Across the country middle-class high 
schools had to shell out hundreds of 
thousands of rands for their books as the 
new CAPS curriculum was rolled out 
to three grades at high schools in 2014. 
Schools have had to replace textbooks 
at massive costs and the publishing 
and bookselling sectors have been 
working hard towards making sure that 
the transition from Outcome-Based 
Education to CAPS happens smoothly in 
Grades 8, 9 and 12 this year.

High schools have had to provide 
roughly eight textbooks to each pupil 
at about R100 apiece. The Governors’ 
Alliance spokeswoman Kathy Callaghan 

said she knew about two Gauteng 
schools that had paid between R600,000 
and R900,000 for textbooks out of 
school funds.

Tertiary education failures
In South Africa, although there was much 
jubilation at the 78.2 percent matric 
pass in 2013, inequality remains high. 
In the 27 percent of schools across the 
country serving the poorest communities 
(Quintile 1), only 13 percent of pupils 
received “Bachelor”-level passes, and only 
38 percent of these schools had pass rates 
of between 80 and 100 percent. 

“The reality in South Africa today is 
that, roughly speaking, a student who 
enrolls for a three-year Bachelor’s degree 
has a one-in-four chance of dropping out 
by the end of first year. If she survives 
beyond first year she has less than a 
one-in-three chance of graduating in 
the three-year minimum time,” said 
Suellen Shay, associate professor and 
dean of the Centre for Higher Education 
Development in the Sunday Independent. 

Apparently half of our enrolled 
students will never graduate at all. Most 
severely affected by this “revolving door” 
are South Africa’s african and coloured 
youth of whom only 5 percent are 
succeeding in higher education. 

“Poor completion rates are a global 
higher education phenomenon, but in 
South Africa they are exacerbated by 
a low participation rate to begin with. 
This is a double blow and means that 
higher education is unable to produce 
the number and quality of graduates 
necessary for a socially and economically 
vibrant society,” says Shay.

There have been many reports 
written on the subject, with few offering 
a solution. The Centre for Higher 
Education Task team has put forward 

a proposal to extend all degrees by one 
year. Though the curriculum would 
be flexible enough to allow students to 
move through the system faster if they do 
not need to access the extra 120 credits 
provided for foundational provision. 

In this day and age of technical 
advances and digital access, one could 
ask if e-learning and Open Access to 
education would offer a much needed 
solution. Do these solutions have a place 
in South Africa and are they viable? 

E-learning in SA
In developed countries, learners taking 
e-learning courses have their own 
computer and connectivity and in this 
situation, e-learning may be the perfect 
tool. However, the situation is drastically 
different in developing countries where 
computer and Internet penetration is low. 
In South Africa, many learners would 
have to rely on communal facilities such 
as their school, libraries, or internet cafes 
to access the e-learning courses. 

However, we live with many great 
disparities in this country and in some 
instances, e-learning will be successful. In 
March 2013, Sunward Park High School 
in Johannesburg successfully made the 
transition from physical textbook to 
tablets when the tablet project initiative 
was officially launched by the Basic 
Education Deputy Minister, in partnership 
with Modern Information Business (MIB). 
Pupils at the school can now access their 
e-textbooks, a digital library and video 

Education in South Africa 
Problems and future possibilities 
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“Poor completion rates are 
a global higher education 
phenomenon, but in South 
Africa they are exacerbated 
by a low participation rate 
to begin with.”
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tutorials via their tablets on the schools’ 
open Wi-Fi Network. In 2014, 88,000 
Huawei tablets will be distributed to 2,200 
public schools in Gauteng as part of a 
new e-learning initiative. Whether these 
children will be able to use these tablets at 
home for homework remains to be seen. 

The shift to mobile 
“Mobile is thriving in Africa and local 
e-learning developers are increasingly 
focusing on apps as the most effective 
way to deliver learning content. 
According to UNICEF, South Africa 
houses the third-largest number of 
mobile subscribers on the continent and 
experts predict that 69% of mobiles in 
Africa will have internet access by 2014. 

Analyst firm IDC has predicted that 
by 2017, 87% of all connected devices 
will be tablets and smartphones. George 
Lossius, CEO at Publishing Technology, 
says that while reading on devices is 
undeniably on the up, researching isn’t. 
This is largely because, for the most 
part, academic publishers have been 
unable to optimize content for mobile 
and reproduce successful online user 
experience strategies for portable devices.

The device space is moving fast – Apple 
iOS devices now come in six different size/
resolution combinations and HTC has as 
many as 12. Subsequently the industry is 
struggling to keep up and could do with 
a one-size-fits-all solution. Web designers 
are starting to experiment with an 
approach called Responsive Design, which 
lets publishers maintain one site that serves 
all devices and screen sizes.

“In my view, this will be a key area for 
academic publisher investment in 2014, 
one which will allow them to tap into a 
lucrative growth market that has yet to 
be exploited and one which will also see 
mobile usage at universities, libraries and 
institutions really take off,” says Lossius.

Gamification
Gamification, the process of using game 
thinking and game dynamics in order to 
engage audiences and solve problems, 

has taken the world by storm and is 
another thing that should be firmly on all 
educational publishers’ radars. 

“According to the analyst company, 
Gartner, more than 50% of businesses 
that manage innovation processes will 
gamify those processes by 2015 and more 
than 70% of the world’s largest companies 
are expected to have at least one gamified 
app by then end of 2014,” says Chadwick.

Open Access Education in SA
Open Acces Education has many forms.  
The Open Educational Resource uni
versity, or OERu – a project of the 
UNESCO-Commonwealth of Learning 
OER Chair network appears to be the open 
educational resource movement’s answer 
to MOOCs, massive open online courses, 
offering somewhat more structured, 
credit-bearing learning in partnership 
with a university network and including 
mOOCs, or micro-open online courses.

“The OERu makes affordable 
education accessible to everyone,” said 
Dr Wayne Mackintosh, director of the 
OER Foundation. “All you need is an 
internet connection and you can study 
independently from home, with access 
to world-class courses from recognised 
institutions around the globe.

The LATin Project
Perhaps more interesting to the South 
African audience however, is the 
LATin Project, set up by university 
researchers from over nine Latin 
American universities and funded by 
the European Union. The project “seeks 
to tackle the decrease in textbook use 
among university students in the region 
(who favor photocopies) by developing 
open source textbooks written by Latin 
American teachers,” says Xavier Ochoa, 
coordinator of the LATin Project. 
According to the project’s website, the 
average yearly cost of textbooks to 
study a university program in Brazil’s 
largest public university reaches €1,900, 
at 67% of the Brazilian minimum 
wage, which dents heavily into low-
income families’ budgets and prevents 
students from gaining the full benefits 
of university education. Budget cuts at 
university libraries have also significantly 
impacted students.

“This challenge had already been 
identified in a 2011 article in The 
Economist which pointed out that 
literacy levels in Latin American 
countries were worrisome and books 
were viewed as luxury goods. The relation 

between the number of bookshops and 
the number of people, according to the 
article, is alarming. Publishers argued 
that the high price of textbooks was a 
result of short print runs and the high 
cost of imported paper.” So writes Andrés 
Delgado Darnalt in a review of LATin. 
He may as well be talking about the 
South African Situation and referring 
to the SABDC’s research into the cost of 
books in SA a few years ago. 

Paperight
Like Latin America, the supply chain for 
textbooks in South Africa is unnecessarily 
long, accounting for up to 70% of the 
retail price of most printed textbooks. Of 
course, in theory, e-books could solve the 
long supply chain problem, but they come 
with a rather long list of requirements 
and challenges as listed above. Paperight’s 
print-on-demand model shortens the 
supply chain by replacing traditional 
retail, printing, shipping and warehousing 
with a simple copy-shop print-out, 
purportedly slashing up to 40% of the 
final price for textbooks.

As Paperight sets its sights on Students, 
founder Arthur Attwell will need to face 
some challenges – including a wobbly 
relationship between publishers and copy 
shops after years of rampant piracy. Then 
there’s the dilemma of copy shops who 
will now effectively be playing the role of 
booksellers, promoting books, making 
sure they can cope with the sudden rush 
of students at the beginning of each new 
term – imagine 2,000 Bcom first year 
students all arriving at their local copy 
shop and needing their POD textbooks 
for their lecture the next day? Where does 
print on demand stall and preparedness/
sales forecasting step up? Also, booksellers 
have carefully fostered relationships with 
lecturers and universities over many 
years, will copy shop owners do the same? 
Thankfully, many university bookshops 
have exclusivity on campus, and it will be 
interesting to see how these react to the 
new breed of “copy-shop booksellers”.

Massive Open Online Courses 
(Moocs)
MOOCs have become increasingly 
popular over the last two years, mainly 
due to their accessibility, as well as the 
fact that the courses are generally offered 
free of charge. While MOOCs currently 
don’t have standardised quality assurance 
in place, this will likely change in the 
near future. 

Many critics have come down hard on 
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the courses citing unhealthy (90 per cent 
plus) drop-out rates, raising doubts over 
teaching methods and casting scepticism 
over their ability to promote education to 
the masses, as many set out to do. 

“However, the signs are that many 
academic publishers see the growth and 
popularity of MOOCs as an extremely 
appealing business opportunity and a 
new route to market for textbooks and 
e-textbooks. With five major publishers 
piloting a programme with provider 
Coursera in May 2013 and Elsevier 

teaming up with edX later in the year, 
I would imagine more publishers will 
be pursuing partnerships with MOOCs 
providers in 2014,” predicts Lossius. 

The digital divide
There are a variety of mitigating 
factors that limit access to e-learning 
for South African students, many of 
which are the same as those that also 
exclude disadvantaged groups from 
traditional educational models and 
stem from financial, geographical and 
educational disparity. In practical terms, 
sustained participation in a MOOC or 
any e-learning course requires a set of 
resources and infrastructure that is, still 
(for most) a privilege. 

A reliable electricity supply, frequent 
and uninterrupted access to a device 
capable of going online and playing video 
and sound, and a secure, unrestricted 
Internet connection are essential starting 
blocks – as is a safe and comfortable 
space in which to learn. 

People also need to know how to 
study and if these skills have not been 
imparted to them in the school system, 

independent online courses will be of 
no help. A “basic level of education and 
the ability to study” spans everything 
from essential literacy and numeracy 
to self-motivation, being able to pursue 
independent research and practice 
of writing academic papers. Learners 
without these skills, let alone the 
foundation knowledge required to follow 
a university level course, will no doubt 
struggle to remain engaged.

•	 Limpopo’s 2014 textbook delivery: Vast improvement, but 
still a way to go, Nikki Stein, www.dailymaverick.co.za

•	 Textbook replacement draining school funds, Katharine 
Child, www.timeslive.co.za

•	 World Bank, Coursera to take MOOCs to developing 
world, Peta Lee, www.worldbank.org

•	 All eyes on Department of Basic Education to get books 
on desks, Sue Blaine, www.bdlive.co.za

•	 LATin: South America’s Open Education Publishing 
Project, Andrés Delgado Darnalt,  
publishingperspectives.com

•	 5 Trends for Academic Publishing in 2014, George 
Lossius, publishingperspectives.com

•	 Debate: Lessons from class of 2013, www.iol.co.za
•	 Section 27 commends education department on textbook 

delivery, mg.co.za
•	 E-learning trends for 2014, Kirsty Chadwick, 

www.bizcommunity.com
•	 You can follow Attwell and Paperight’s campaign 

progress on Twitter using the hash tag 
#textbookrevolution, or on their blog,  
blog.paperight.com

“However, the signs 
are that many academic 
publishers see the growth 
and popularity of MOOCs 
as an extremely appealing 
business opportunity 
and a new route to 
market for textbooks 
and e-textbooks.”
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The steady replacement of text books 
with e-books could be seen either a 
threat or an opportunity for booksellers, 
depending on their ability to adapt.

As e-books start finding their place in 
South African schools, many booksellers 
may be losing sleep over the potential for 
lost revenue as a result. With a decades-
old model built on the sale and delivery 
of physical text books, booksellers are 
now having to confront the fact that 
the world is going digital and in the 
long term, schools will move away from 
paper-based text books.

There is widespread global acceptance 
that e-books can deliver a great deal more 
than the ‘linear learning’ offered by text 
books. E-books are able to incorporate 
interactive exercises and multimedia, 
thus enhancing the journey of discovery 
for learners.

In South Africa, the change has 
been slow so far, with a relatively small 
proportion of schools having moved to 
notebook or tablet-based elearning.  The 
only inhibitor to wider adoption of 
e-learning at this stage is the cost of 
devices, such as notebooks or tablet PCs, 
and the e-books themselves. E-books 
are, of necessity, priced only around 20% 
lower than paper-based text books. 

However, all signs point to the pace 
of adoption picking up. Tablet PC prices 
are dropping, with a good quality entry 
level tablet now priced at around R1,500. 
These prices will continue to drop. The 
Gauteng Department of Education 
recently acquired 80,000 tablets for 
distribution to schools, underlining 

national and provincial authorities’ 
intentions to move towards e-learning in 
schools. We expect growing momentum 
in adoption as schools, teachers and 
learners realise the advantages of 
the richer, more interactive learning 
experience that  e-books can deliver.

This will likely force a change in 
booksellers’ business models, but it is far 
from the end of the road for them. As 
with all business, to survive in a changing 
environment, you need business 
agility and the ability to seize the new 
opportunities that are presented.

The move to e-books presents an 
opportunity for booksellers to expand 
their product set and enter the hardware 
channel. Thanks to their existing good 
relationships with schools, booksellers are 
well placed to present new products such 
as tablet PCs to their customers. However, 
this move would require some level of 
investment and the education of staff, as 
well as constant monitoring of technology 
changes, to enable staff to offer up-to-date 
information and support. Those unwilling 
to invest in an expanded product port
folio might look to partnerships with 
hardware vendors instead.

Booksellers could also move beyond 
a sales and delivery role, to one of 
trusted advisor and service provider, 
facilitating the selection and distribution 

of e-books at schools, and the digital 
rights management associated with 
e-books. DRM and licensing periods are 
still areas many educational publishers 
are grappling with, and managing 
e-book licensing may be a task schools 
would prefer not to take on. In a school 
environment where internet connections 
are unstable or expensive, or where staff 
do not have ICT training, booksellers 
may also be well positioned to offer 
support services, such as downloading 
e-books to the school server, the 
installation of the books on learners’ 
devices, or the training of teachers to 
maximise the new learning opportunities 
presented by e-books.

With e-books set to start going 
mainstream in schools over the next 
few years, this is an opportune time 
for booksellers to begin reassessing 
their business models, considering new 
partnerships and “re-skilling” staff, if 
necessary, in order to take advantage of 
this monumental shift in education. 

E-learning for booksellers 
A new path, not the end of the road

“There is widespread 
global acceptance that 
e-books can deliver a great 
deal more than the ‘linear 
learning’ offered by text 
books. E-books are able 
to incorporate interactive 
exercises and multimedia, 
thus enhancing the journey 
of discovery for learners.”
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Bookshop Street address E-mail address & website Contact 
numbers

4 Sure 109 Forest Drive, Pinelands, 7405 4-sure@absamail.co.za 021 532 3456

Abase – Afrika 28 Elton Street, Southernwood, 
East London

abaseafrika@mweb.co.za
amajoy@mweb.co.za 043 742 0207

Adams & Co Cape Town Nedbank Building, 57 Heerengracht 
Street, Cape Town capecity@adamsbooks.co.ca 021 421 2462

Adams & Co 341 Dr Pixley kaSeme, West Street, 
Durban

padams@adamsbooks.co.za 
west@adamsbooks.co.za 086 134 1341 

Adams & Griggs 33 Bertha Mkhize Victoria Street, 
Durban education@adamsbooks.co.za 031 319 4400

Addis Stationers 3 Westgate Centre, Jagger Street, 
Matatiele

addisstationers@webmail.
co.za addis@mweb.co.za 039 737 4577

AEPA Ronette, 30 Lotus Road, 
Lansdowne aepa@vodamail.co.za 021 761 0543

African Book Connection 84 Rhodes Street, Quigney, 
East London

mary@africanbookconnection.
co.za 043 722 2114 

Afro School Suppliers Unit 8 Engineering Close, 
Engineering Close Road, Kya Sands

jkoster@afroschool.co.za 
hkoster@afroschool.co.za 011 708 6334

Alicanie Book Distributors 10 Villa Montina, Mulbarton Road, 
Beverly, Lonehill alicanie@iafrica.com 011 465 5160

Allies Bookshop Erf 159, Main Street, Flagstaff illisotrading@webmail.co.za 083 364 2579
Alusia Trading 14 Aubert Street, Qumbu alusiabookshop@gmail.com 047 553 0206

Amaza Development Office 109 AA House, 2 Rink Street, 
Port Elizabeth

amazadevelopment@gmail.
com 041 585 0738

Apex Office National 35 Eagles Street, 
King Williams Town madelie@apexstationers.co.za 043 642 4511

Audors Delivery & Supply
No 3 Imizi Court, c/o Leeds & 
Craister Street, (opp) Metropolitan 
Place, Mthatha

audorsdelivery@telkomsa.net 047 5311 116

Bargain Books 3 De Waal Park, 1 A Greenville 
Road, Diep River john@bargainbooks.co.za 021 706 1461

Bidvest Paperplus Lithotech House, Hampton Park, 
20 Georgian Crescent, Bryanston

oostewaldti@lithotech.co.za 
marnak@bidpaperplus.co.za 011 706 6751

Boland Skryfbehoeftes Hoogstraat 114, Worcester bolandskryf@intekom.co.za 023 344 3080

Bongo Book Supplies J 544 Mgonswana Road, 
Kwa Mashu thando@bongobooks.co.za 031 569 1105 

Book Express 70b Loch Avenue, Parktown West, 
Johannesburg info@bookexpress.co.za 011 482 8433

Book Lounge 71 Roeland Street, Zonnebloem, 
Cape Town booklounge@telkomsa.net 021 462 2425

Book Nook 99 Frere Road, Vincent, 
East London booknk@mweb.co.za 043 726 9294 

Books & Books Shop 42 Kensington Square, 
53 Kensington Drive, Durban North janine@booksandbooks.co.za 031 563 6288

Books 24/7 Unit 2, Elec Park, Teejay Road, 
Brackenfell, Cape Town books247@vodamail.co.za 021 981 1270

Books Etc 2 Cheviot Place, Bonnie Doon, 
East London booksetc@telkomsa.net 043 735 7138 

043 735 4138 
Books Only 366 Kent Road, Ferndale, Randburg bookonly@iafrica.com 011 326 0069

Books@Cape Gate
Shop N61 Cape Gate Shopping 
Centre, Cnr Okavango & De Bron 
Rd, Brackenfell

capegate@exclusive-books.
co.za 021 981 2124

Books@Blue Route Shop G128, Blue Route Mall, Tokai 021 712 5898

Books@Mooi River
Shop 66 Mooi River Mall, Cnr 
Govan Mbeki & Nelson Mandela, 
Potchefstroom

018 293 3112

Books@Westgate
Shop S0180 Westgate Shopping 
Centre, 120 Ontdekkers Road, 
Roodepoort

011 768 8104

Books@Westwood
Shop L53, Westwood Shopping 
Centre, 16 Lincoln Terrace, 
Westville

westwood@exclusive-books.
co.za 031 266 6492

Booktalk
Hyde Square Lower Level, cnr 
Jan Smuts Avenue 7 North Road, 
Hyde Park

booktalk@global.co.za 011 325 2267

Bookworld Shop 10, Cascades Centre, 
Pietermaritzburg bookworld@lantic.net 033 347 1361

Bothma Boekhandelaars 220 Voortrekker Road, Monument, 
Krugersdorp 1739 bothmabooks@absamail.co.za 011 954 5273 

Breakthru Investments 9 Prestwich Avenue, Mthatha fadanea@yahoo.com 
sfa@telkomsa.net 047 532 5444 

Bright Future Marketing 
Publishers and 
Booksellers

Unit 3 Vista Park, 111 Marshall 
Drive, Mount Edgecombe

brightfuturemarketing@
telkomsa.net 031 502 3287

BT Boeke Shop 24 Highland Mews Centre, 
Klipfontein, Witbank btboeke@lantic.net 013 692 4814

Business Technology 
Centre 7 Tylden Street, Queenstown brad@btcqtn.co.za 

ryan@btcqtn.co.za 045 839 2183

C N A Edgardale (Head 
Office)

Edgardale Head Office, 1  Press 
Avenue, Crown Mines

cnapier@edcon.co.za 
msnow@@edcon.co.za 
lpotgieter@edcon.co.za

011 495 6795 
(M Snow)

Caxton Books 21 Warrington Road, Kenilworth rwilson@caxtons.co.za 
jferreira@caxtons.co.za 021 683 6654

Centre for the Book 62 Queen Victoria Street, 
Cape Town cbreceptionnlsa.ac.za 021 423 2669

Clarke’s Bookshop 199 Long Street, Cape Town books@clarkesbooks.co.za 
www.clarkesbooks.co.za 021 423 5739

Coalition Shop A8, Bellville Business Park, 
Voortrekker Road, Bellville books@adept.co.za 021 949 8220

Cornea Boeke 9 Van Riebeeck Street, Groblersdal attielabuschagne@gmail.com 013 262 4188
Denosa 605 Church Street, Arcadia, Preoria innocentn@denosa.org.za 012 343 2315

Bookshop Street address E-mail address & website Contact 
numbers

Diamond Pride Trading Ntsimbini Location, Bizana diamondpridestore@gmail.
com 073 2075 813 

Dikha Booksellers 32 Errol Sprig Avenue, Vulindlela 
Heights, Mthatha

dikhatrading@gmail.com 
ntande.sangoni@gmail.com 047 531 3627

Early Readers 10 Jukskei Avenue, Gallo Manor earlyreaders@mweb.co.za 011 802 2513
Eastern Cape School 
Supplies 37 First Avenue, Norwood Mthatha krajuabraham@gmail.com 047 534 2799 

Easy Reach Stationers Shop 3 ECDA Building, York Road, 
Mthatha easyreach@intekom.co.za 047 532 2758 

ECA Bookshop 69 Sandpiper Avenue, Grassy Park eca@netactive.co.za 021 706 4865

Emanzini Business Lines 22 Commercial City, Queen Street, 
Durban emanzini@worldonline.co.za 031 305 7446

Emanzini Business Lines 13 Prinsman Building, 
327 Schoeman Street, Pretoria

emanzini1@mweb.co.za 
keith@emanzini.co.za 012 322 2992

Everybody’s Books Highdale Road Unit 25, Glen Park
Glen Anil, Durban warren@ebbooks.co.za 031 569 2229 
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Exclusive Books  
Head Office

1st Floor Avusa House, 4 Biermann 
Avenue, Rosebank

info@exclusive-books.com 
gilesm@exclusive-books.co.za 
rob@exclusive-books.co.za

011 798 0000

Faniza Business Enterprise Unit 7 Nkwazi Park, Moffatt Drive, 
Ballito Business Park sindyzwane@telkomsa.net 031 462 7778

Favourite Stationers Central Car Park, Murchison Street, 
Newcastle cassimiv@telkomsa.net 034 315 4467

Fogarty’s Bookshop Shop 20 Walmer Park, Main Rd, 
Walmer, Port Elizabeth

resafogarty@glomail.co.za 041 368 1425

Frank R. Thorold 3rd Floor Meischke’s Building, 
42 Harrison Street, Johannesburg thorolds@icon.co.za 011 838 5903

Frankie and Fred 41 Hume Road, Dunkeld, 2196 LMB@netactive.co.za 011 786 0095

Galileo Books
Shop 32, Eldoraigne Village Mall, 
cnr Saxby & Frederick Street, 
Centurion

ronelle@galileobooks.co.za 
charmaine@galileobooks.co.za 012 654 2779

Geodis Wilson Manhatten Road, Airport Industria, 
Cape Town

debi.dagnin@za.geodiswilson.
com, www.roli.com 021 386 0136

Hadeda Book Service No 85, Hennopsrivier 489JQ, 
Distict Pretoria rita@hadedabooks.co.za 012 659 0120

Hancri Best Bookshop 44 Nojoli Street, Somerset East hancri@mweb.co.za 042 243 2024 

Hargraves Library Service
Shop 7, The Wembley Shopping 
Centre, cnr Commercial & Boom 
Street, Pietermaritzburg

bookden@mweb.co.za 033 342 7474

Hargraves Library Service 5 & 7 Speke Street, Observatory maureen@hargraves.co.za 
richard@hargraves.co.za 021 447 5682

Horizon Library Service
Office B4, The District, 
41 Sir Lowery Road, Woodstock, 
Cape Town

vlopich@bookpro.co.za or 
cclegg@bookpro.co.za 021 469 8940

Idutywa Bookshop 121 Richardson Road, Dutywa
idutywabookshop@webmail.
co.za 
madzana@hotmail.com

047 489 1154 

Ikwezi Computers & 
Stationers

D2 Textile Road, Vulindela Heights, 
Mthatha alanpillay@webmail.co.za 047 531 0006

Imizamo Trading 123 2 Xalanga Street, Southerwood, 
Mthatha imizamotrading@telkomsa.net 047 531 4745 

Impumelelo Bookshop 127 York Road, Meakers Building, 
Mthatha yolix@webmail.co.za 079 797 2658

Ina Booksellers & 
Stationers

No. 50 Makaula Avenue, Mbuqe 
Park, Mthatha mandisamlokoti@gmail.com 047 535 7762

Iqhayiya Bookshop 179 Will Street, Tsolo ulwazilwandile@vodamail.
co.za 083 259 9436 

Irwing 623 Stationers Shop 9, AMCA Centre, Metropolitan 
Building, Lusikisiki

mvelasemfingwana69@
gmail.com 
smfingwana@telkomsa.net

039 253 1586
047 532 4888

Isingqi Projects cc F26 Main Street, Office No 11, 
Bizana z.mthwesi01@gmail.com 082 051 8536

Isisele Booksellers 2323 DDT Jabavu Street, 
Southridge Park, Mthatha doctorb@webmail.co.za 082 372 8871 

Itaweb 14 Boboyi Street, Kwanobuhle, 
Uitenhage snonkonyana@gmail.com 977 6200

J. R. Behari cc Shop 2, 228 Effingham Road, 
Redhill 031 563 8751

Jaytee Stationers 403 Mzaza Building, Main Street, 
Mount Frere jt.mbuqe@gmail.com 039 255 1809

Juta Bookshop: Head 
Office

Sunclare Building, 21 Dreyer Street, 
Claremont rstoltenkamp@juta.co.za 021 659 2300

Kalahari.net 4th Floor 11 Adderley Bldg, 
11 Adderley Street, Cape Town jaco@kalahari.net 021 468 9200

Keletso Bookshop Shop No. 1, 270 Main Street (Siza 
Hardware Building), Mount Fletcher keletso1@telkomsa.net 039 737 3675 

Kenart Stationers 6 Union Street, Empangeni kenart@iafrica.com 035 772 1921
Khanyisa Bookshop 62 Cumberland Road, Mthatha lloidketwa@gmail.com 047 532 2926
Khulani Bookshop 11 A North Street, East London tshawe@lantic.net 043 743 5129 

Khumbi Trading 33 Deodalene Street, Goss Bus 
Rank, Lusikisiki gkhumbitrading@yahoo.com 039 253 1663

Komani Stationers 109 Cathcart Road, Queenstown komanistat@gmail.com 045 838 3455
L. J. Armstrong 
Booksellers

Royal Court, 42 11th Street, 
Orange Grove info@armstrongs.co.za 011 485 1337

Langa Bookshop 82 Main Street, Flagstaff liz.makongwana@gmail.com 039 252 0181 

LAPA Uitgewers 380 Bosman Street, Pretoria marithas@lapa.co.za 
www.lapa.co.za 012 401 0700

Learn and Teach 33 Deodarlane, Lusikisiki tshangisamhatu@gmail.com 039 253 1447

Learning Channel 66 Carr Street The Mills, 3rd Floor, 
Newtown samantha@learn.co.za 011 639 0179

Lelomso Booksellers No 26 Fuller Street, Butterworth mgwebaluyanda@gmail.com 047 491 8360

The Executive Committee of the South African Booksellers’ Association would like to thank the following members for 
acknowledging their ongoing support by remitting their annual membership fees*:
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Bookshop Street address E-mail address & website Contact 
numbers

Lemur Books lemur@mweb.co.za 011 907 2029

Liko T Suppliers 14 Gleneagle Complex, Epsom 
Road, Stirling pamexecutive@telkomsa.net 043 735 2907

Luto Booksellers 98 Main Street, Kokstad lithantola@yahoo.com 039 727 5134
Lwazi Booksellers & 
Stationery 10 Portland Road, Philippi lwazibookseller.telkomsa.net 021 372 4700

Lystar Bookshop Shop No 11B Choice Plaza, 
Matatiele, Mthatha stens@vodamail.co.za 072 990 9438 

M. G. Redhi Booksellers Shop 2 GGR Centre, 224 Main 
Road, Tongaat redhi@iafrica.com 032 945 1240

Maanege Bookshop Ga-Nchabeleng 015482 ask 
for 1211

Maclear Wholesale 
Stationers

4 Balfour Road, Vincent, 5247, 
East London elizabeth@maclearel.co.za 043 726 5256

Makafundwe Stationery 
& Print

20 Grahamstown Road, Sydenham, 
Port Elizabeth makufundwe@telkomsa.net 041 484 5002 
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Mamarie Educational 
Booksellers 30 Main Street, Flagstaff nletlaka@mweb.co.za 039 252 0051 

Maranatha Booksellers 
& Service

37 High Street, Grahamstown maranatha@iburst.co.za 046 622 8029
69A Voortrekker Street, Bellville maranatha@iburst.co.za 021 949 0842

Marianhill Book Depot St. Francis College, Abbot Francis 
Road, Marianhill francoll@iafrica.com 031 700 2824

Masiqhame Trading cc 82 Susan Way, Brentwood Park, 
Blue Downs, 7100 000mighty@gmail.com 021 955 6647

Matatiele Office National 114 High Street, Matatiele ops003@telkomsa.net 039 737 4310

MB Books 14 Barnard Street, Bellville mbbooks@absamail.co.za 
mbrink@absamail.co.za 021 949 8264

Medibooks 3 Wadley Road, Umbilo, Durban medibook@adamsbooks.co.za 031 205 5851

Million Pages LCM Ludidi Building, 63 Madeira 
Street, Mthatha vezim@telkomsa.net 047 534 2631

Minerva Books 225 Jan Smuts Avenue, Parktown 
North minervabooks@emburst.co.za 011 442 4433

Morgan & Mann 36 15th Street, Malboro, 
Johannesburg shanfin@global.co.za 011 262 2000

Mqetse Trading Enterprise mqetse@webmail.co.za 047 535 0498 
N&M Bookshop 150 Plantation Road, Cofimvaba nazipasi@gmail.co.za 047 874 0012 
National Office Supplies 68 Victoria Street, Durban 031 306 2732
Nazipasi Stationers Plantation Road, Cofimvaba nazipasi@gmail.co.za 047 874 0012 

NB Library Service On the Dot Building, Sacks Circle, 
Bellville South nblibrary@naspers.com 021 918 8638 

New Edition Bookshop 10 High Street, Butterworth edition2005@webmail.co.za 047 491 0695 
Nkqubela Phambili Skills 
Centre Erf No 149 Maluti bennonjiko@nokiamail.com 039 256 0557

Nonqubelae Rasmeni 3 Turner Place, Breydbach, King 
William’s Town rnongubela@yahoo.com 083 491 5339

On the Dot Distribution Sacks Circle, Bellville rafik.romaney@onthedot.co.za 
ryno.bekker@onthedot.co.za 021 918 8500

One Nation Booksellers 2nd Floor No 24, Metro Building, 
Lusikisiki gxagxisolet@gmail.com 039 253 1061

One Price Store Matatiele 92 Long Street, Matatiele ops001@telkomsa.net 039 737 4587

Oom Polla se Winkel Paul Roos Grounds, Suidwal, 
Stellenbosch info@oompolla.co.za 021 887 7149

Our Bookshop & 
Stationers No 1 Eagle Street, Mthatha tinamalindi@yahoo.com 047 531 1461

Padayachee Bros 83 King Chaka Street, Stanger padbros@iafrica.com 032 551 1159

Page First Shop 4 Choice Plaza, 28 Jagger 
Street, Matatiele mohapi76@telkomsa.co.za 039 737 3998

Paperback Shack 28A Oxford Street, East London hjdaya@mweb.co.za 043 742 0670

Paperight Box 4, Sunclare Building, 21 Dreyer 
Street, Claremont team@paperight.com 021 671 1278

Paradise Stationers 12 Bell Road, Vincent, East London zakhemaseti@vodamail.co.za 043 727 0006 

PBFET Booksellers 2 Currie Street, Quigney, East 
London babalwa@gmail.com 043 722 3640

Philani Bookshop Head Office, 12 Bell Road, Vincent, 
East London plcmaseti@telkomsa.net 043 726 7442

Pickwick Books pickwick@iafrica.com 041 581 2741 

Pillow Books No.1  Winchester Mews, 23 Lena 
Ahrens Road, Glenwood, Durban thomas.pillowbks@gmail.com 031 202 5984

Pimp My Book 262 Voortrekker Road, Shoprite 
Park, Parow md@pimpmybook.co.za 021 911 5061

Play & Schoolroom Shop 6 L, Rosebank Mews, 
173 Oxford Road, Rosebank

jackfriedman@mweb.co.za 
play-schoolroom@mweb.co.za 011 788 1304

Premier Freight 90 Electron Avenue, Isando steyn@premierfreight.co.za 
www.premierfreight.co.za 011 573 9000

President Bookshop Tilly’s Building, 40 Cloete Street, 
Libode

ssmolosi@gmail.com 
babalwa@gmail.com 047 531 0319 

Prestige Bookseller & 
Stationers 65 Victoria Street, Durban 031 306 2733

Pro Visions Books 37F Ordnance Road, Durban info@provisions.co.za 031 337 2112

Prosperity Bookshop Doti Location, Dutywa prosperitybookshop@
telkomsa.net 047 489 2182

Protea Boekwinkel 1067 Burnett Street, Menlo Park protea@intekom.co.za 
rriekert@proteaboekhuis.co.za 012 362 5683 

Rainbow Academic 
Bookshop cc

Unit 15 & 16, 1 Pinewood Road, 
Ottowa, Verulam rainbow@eastcoast.co.za 031 500 1579

Rainbow Booksellers 340 Kings Road, Dutywa rainbow_booksellers@yahoo.
com 047 489 1205 

Red Ochre Stationers Main Street, Elliotdale, Mqanduli npmlungu@yahoo.com 047 5770 186  
047 573 000

Redcliff 42 Bookshop 32 Errol Sprigg Street, Vulindlela 
Heights, Mthatha mancubesiwahla@gmail.com 047 531 3592

Regent Corporate 
Administrators

31 Amery Crescent, Summerstrand, 
Port Elizabeth

mabalan@vodamail.co.za 
monde@senzile.co.za 041 583 6564

Rynew Educational 
Enterprises 1 A De Wet Street, Bellville South info@rynew.co.za 

vivs@rynew.co.za 021 951 6904

Bookshop Street address E-mail address & website Contact 
numbers

S A Copiers & Stationers 12 Durham Street, Mthatha sacopiers@webmail.co.za 047 531 0163
Sakhisiwe Booksellers 302 Bashee Street, Cala sakhibooksales@gmail.com 072 416 7565

Sankomsi Booksellers
Shop 2, cnr Whach & Richardson 
Road, Nombambela Complex, 
Idutywa

sakie@hyperlink.co.za 076 689 2292 

SAPnet 1st Floor, Metropole Plaza, 
98 Beach Road, Strand freda@sapnet.co.za 021 853 3564

Scholars Bookshop
F11 Silverberg Terrace, Steenberg 
Office Park, Silverwood Close, 
Westlake

scholars@telkomsa.net 021 700 2578

Sikho Booksellers & 
Services

C 19 Philippi Complex, Philippi 
Industria, Philippi sikhobook@mweb.co.za 021 371 5599

Simema Trading & 
Investments

36 Monticola Estate, Muller St 
South, Buccleuch simphiwengcobo@ymail.com 083 654 0996 

Simo Solutions 4 Cavendish Road, Vincent, 
East London

zmadala@simo.co.za 
sales@simo.co.za 043 721 0060

Sixbar Trading 1 Eagle Street, Mthatha tinamalindi@yahoo.com 047 531 1461
Siyancedana Copiers & 
Stationers 41 Leeds Road, Mthatha nersan2113@yahoo.com 047 532 4303

Sizwe Books 343 Cape Road, Newton Park sizwe-books@mweb.co.za 041 365 1960 

Sky Information Suppliers 488 Phoenix Parkway, 
Kyalami Estate skyinfo@mweb.co.za 011 468 2571 

SLAA Bookshop Mnzeba Administrative Area, 
Spundu Location, Mount Ayliff ssndzelu@yahoo.com 073 424 6527

South Cape Academic 
Supplies

Eco Stop Centre, Ground Floor, 
Block A, c/o Langenhoven & 
Witfontein Rds, Heatherlands, 
George

scasaaccounts@mweb.co.za 044 874 7551

Spectra Upfront 32 Bushell Street, Queenstown spectra@isat.co.za or 
support@spectra.bz 045 838 1873 

Spindrift 12 Bookshop No 10 Pote Street, Maclear mancubesiwahla@gmail.com 072 490 2556
Star Bookshop 306 Main Road, Engcobo mnkula@telkomsa.net 047 531 0129
Sterkspruit Bookshop 57 Main Street, Sterkspruit sipamli@telkomsa.net 051 611 0327 

Sunray Stationers 3rd Floor, Unit 24, 270 Stamford 
Hill Road, Durban studyaids@iburst.co.za 031 303 3490

Surat Trading 53 Commercial Road, Louis 
Trichardt patelbm@mweb.co.za 015 516 3981

SWBS Bookshop Shop 6A Choice Plaza, 28 Jagger 
Street, Matatiele stens@vodamail.co.za 082 487 2911

Tabankulu Bookshop 201 Intsizwa Street, Mt Ayliff tabbookshop@gmail.com 039 254 0705 

Takealot online

Floor 7, Atlantic Centre,  
Cnr Christian Barnard and Louis 
Gradner Roads, Foreshore, 
Cape Town

marlise@takealot.com 087 820 5000

Tasiw Enterprises 6A Harold Crescent, Beacon Bay tasiw@webmail.co.za 043 748 5467

TFAM Communications 67 Grand Court, Vodacom 
Boulevard, Midrand chifuni2008@yahoo.com 011 824 5890

The Complete Bookshop 20 Caspian Street, Westcliff
Chatsworth compbooks@mweb.co.za 031 401 3561

The Grand Bookshop 31 Sissons Street, Fort Gale, 
Mthatha grandbookshop@gmail.com 047 532 3275

Top Ten Stationery Erf 1205, Skiti Road, Maluti toptenstationery@yahoo.com 039 256 0677

Tower City Trading 323 cc
12 Peters Road, DMC Mini, 
Factories, Unit 3, Springfield Park, 
Durban

admin.tct@polka.co.za 086 111 5277

Ulrich Naumann 17 Burg Street, Cape Town buchhandlung@naumann.
co.za 021 423 7832

Uluntu Education & Skills 22 Graham Road, Southernwood, 
East London

mazomba@uluntuskills.co.za 
tmazomba@uluntuskills.co.za 043 722 9185

Uluvolwami General 
Trading

Block B18 Comsec, Old 
Grahamstown Road, Sydenham ngiba@telkomsa.net 043 722 4568 

Umnotho Enterprises 67 Crompton Street, Pinetown umnotho@telkomsa.net 031 701 5074

Umtapo Booksellers Shop no 3 NBS Centre, cnr Maxwell 
& Union Streets, Empangeni umtapo.b@telkomsa.net 035 772 2572

University Bookshop 27 Rue de Jacqueline Road, 
Somerset West

info@unibook.co.za 
shahied@unibook.co.za 021 852 5903

Uyonel Bookshop No 39 Van Riebeeck Street, Maclear uyonelbooks@gmail.com 045 932 2110 
084 911 5574

Van Schaik Bookstore 
Head Office

2nd Floor East Wing, Delphi Arena, 
1 Old Oak Road, Tyger Valley

serasmus@vanschaik.com 
elouw@vanschaik.com 
kaabwe@vanschaik.com

021 918 8400 
/8408

Via Afrika Publishers 11th Floor, 40 Heerengracht, 
Cape Town johan.smith@viaafrika.com 021 406 3528

Vivlia Publishers & 
Booksellers 1 Amanda Avenue, Lea Glen, Florida headoffice@vivlia.co.za 011 472 3912

Vryheid Bookstore 184 Church Street, Vryheid stor1@lantic.net 034 982 2671

Vumani-Subela New Carlton Hotel, Main Street, 
Mount Frere

Vumani-sabela@vodamail.
co.za 039 255 1918

Vuyani Bookshop 46 Kings Street, Butterwoth thandeka.singata@
za.sabmiller.com 047 491 3060 

Vuyolwethu Bookshop 28 West Street, Matatiele vuyolwethubookshop@
gmail.com 039 259 0252

Western Cape School 
Supplies

1C Coronation Court, 9 van Wyk 
Street, Maitland wcss@taurenz.co.za 021 511 3459

Wilstan Book Supplies Unit F6, Prime Park Mocke Street 
Diepriver

pjrwilliams@wilstanbooks.
co.za 021 706 7818

Wordsworth Head Office Suite 6, 23 Rotherfield Road, 
Plumstead

andrew@wordworth.co.za 
accounts@wordsworth.co.za 021 797 5664

Yolsterz Bookshop Shop No 11, Choice Plaza, Matatiele stens@vodamail.co.za 082 487 2911 
072 990 9438

Zeenco Trading cc 14 Rollnick Court, Western Road, 
Port Elizabeth

zintle.ncokazi@sanlam4u.
co.za 
gladman.ncokazi@sanlam4u.
co.za

041 392 5561

Zibuzele Booksellers Douglas Smith, High Way Buffalo, 
East London zibuzele@sainet.co.za 043 733 8015

Continued …

If you would like to find out more about becoming a member of the South African Booksellers’ Association, contact:
Samantha Faure, Tel: 021 945 1572, Email: saba@sabooksellers.com, PO Box 870, Bellville, 7535
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Geodis Wilson are a global leader in non-asset 
based logistics, with an extensive network 
of offi ces strategically located at gateways 
around the globe to meet our client’s business 

requirements. We are internationally recognized 
book forwarding agents. Through our own 
network of over 240 offi ces, we are able to cater 
for all your needs, be it airfreight or seafreight.

For more information, contact the following offi ces: 

CAPE TOWN: Debi Dagnin, Charles Dagnin, Mary Lochner Tel: 021 386 0136 Fax: 021 386 0134

DURBAN: Iqbal Samad Tel: 031 337 8567 Fax: 031 332 1588

JOHANNESBURG: Jan Ludolph, Nicky Fatouros Tel: 011 396 1830 Fax: 011 396 1925

Depot to 
door rates

Pre-alert download by 
email before cargo moves

Insurance 
on request

Specialised book service
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